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Schoolboys read Punch — and we are not speaking of those who seize the "=a. 
parental copy during the holidays. Punch, as we know from our own enquiries, is taken 7 
regularly in the leading Schools and read, either openly, or beneath the lids of desks, 
or by those who prefer to swing from trees (see above, right). And Schoolboys grow’up, 
the Punch habit established, and become buyers of wines and spirits, socks and shirts, 
motor cars, etc. and take a specialised interest in such things as hypodermic 


‘i 5 needles, fork-lift trucks, paper sacks, typewriters or industrial 
' :: chemicals — all of which are advertised to those who 
: 
e READ PUNCH 


John L. Verrinder, Advertisement Manager, * Punch’, 10 Bouverie Street, London. E.C.4. CEN¢tral 9161 
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Cut coupons and 


mathematics 


Sim.—in a mood of idle curio 
sity, 1 applied the ideas of Mr 
Carter, as set out in his letter io 
your msue of July 17, to the 
Radio Times adveriwement on 
pages 112-5 of thal wsue 

Mr. Carter that an adver 
liser placed on the reverse of 
an advertisement containing a 
coupon is uatairly treated, in that 
many of these advertisements will 
be destroyed a8 soon as the publi 
cation is purchased 

In this case--an Andrea sample 
offer-- 1,380 coupons were 
ret turned up to the “day of posi 
tion,” which was Saturday, Cur 
culation of the Radio Times is 
about cight million, so that about 
one advertisement in 6,000 was 
destroyed in a period of about 
a week 

Ihe cost of the advertisement 
was £475, and if We that 
the reverse advertisement iy of the 
same size it is clear that the “un 
fairly-treated” advertiser could 

casonably claim a rebate of one 
six-thousandth of i475--about 


says 


assuiric 


LINDSAY PARKINSON 


le Boltons 


‘Technicalities 
make him sick 


Sie The article on provincial 
advertising was a breath of fresh 
air and a real joy 

Most really sed know 
edge” in advertising could be 
learned in a month. I am heartily 
sick of reading “techs 
and books which co 
of padding and of the 
“technicalities.” 


| 
special 


irtucles 
pages 


obvio 


naist of 


A E. G. Jownson 


R. & W. Pau! Lid 


Ipswich 


STANDS FIRST 


AND FOREMOST IN TOWN 


AND COUNTRY 


To The Editor.. 


How fruit could be branded 


Sm.--In the excellent market 
survey of the Southern Counties 
July 3) reference was made to 
he fact that the Kent fruit trade 
s likely to benefit from new re- 
vearch imto methods which will 
enable apples . to be kept ail 
he year round. 

May I suggest that Kent already 
leads the whole world in the field 

gas storage of [fruit and the 
greatest credit is due to Kent fruit 
farmers for their readiness to take 
idvantage of the excellent work 

{ the D.S.LR. research station 
at West Malling 

Since the war sealed storage of 
appics and pears has become 
simost universal in Kent and has 
spread to East Anglia. Kt is now 
heginning to be recognised in 
ther fruit growing areas 

Ihe technique has also been 
mproved by the control of ORY 
gen in the store atmosphere, 
essential for some kinds of fruit, 
ind a range of highly efficient 
industrial instruments has been 
evolved for the purpose 

There are already over 200 
ealed fruit stores in Kent, one 
with a capacity of some 
200) tons, but while Kent fruit 
growers are to be congratulated 
o their adoption of modern stor 
age methods I feel that they are 
yssing a great opportunity by 
not branding their produce 

| have personally tasted Cox's 
Orange Pippins and Bramieys 
tter 6/9 months gas storage and 
can vouch for the fact that their 
condition is absolutely indistin- 
guishable from that of freshly 
picked fruit. The public just does 


st ieast 


not realise the 
gctling 

It may be 
apple or pear 


advantages it is 


asked-—how can an 
¢ branded’? All 
fruit is not y graded before 
storage but js carefully examined 
and wrapped after removal from 
the sealed cham ers. Plain tissue 
wrappers are used—why not let 
these wrappers carry an advertise 
ment; tell the people where this 
choice fruit comes from and let 
them appreciate the health giving 
value of choice English produce 
which science has enabled the 
enterprising fruit farmer to send 
‘o the market io such fine condi- 
thon? 

Some of the fruit stores are 
being run on a co-operative basis 
im Kent—-why not carry the same 
idea further and run a co-opera 
tive advertising and selling 
scheme? The value of fruit 
stored in Kent alone must exceed 
some millions of pounds a year 
For a fraction of 1 per cent of 
this amount it would be possible 
to run a first class advertising 
campaign, the cost of which 
could be quickly recovered. 

1 would suggest that this is 1 
matter which the Kent branch of 
the National Farmers Union 
would do wel! to consider and if 
the enterprise shown by the Kent 
frurt farmers in adopting storage 
equipment is any indication of 
their far sightedness, then surely 
they will appreciate the value of 
carrying their enterprise further 
in the direction of branding their 
product 

G. H. Moysen. 
Century Works 


Lewisham, S.E.13. 


TWENTY-FIVE 


August, 1927 
The Daily Mail claimed the 
largest daily circulation in the world 
with a figure of 1,823,292 
. . > 
Sales of the Daily Express 
vtalled 1,124,664 copies a day. 
. . > 
Commander H. S. H. Ellis was 
he new chairman of the Publicity 
Club of London 
. * . 
The Sunday Referee celebrated its 
Soth anniversary 
* * * 
The Daily Mirror announced that 
had carried 1.239 pages of ad- 
wements during the first six 
mths of the year. 
* * * 
Punch made a temporary move to 
Mount Pleasant while their Bouverie 


YEARS AGO 


Street premises 
reconstructed. 
* 


were being 
. * 

A £25,000 campaign in America 
to make the public “brick con- 
scious” trebled output. 
* * * 
to one penny, 
h Independent rose 
120,000, 

* * 

ten countries met 
possibility of form- 
ing a Continental Advertising 
Association to work in close con- 
junction with the International 
Advertising Association. 

> 7 


Reduced in price 
sales of the Iri 
from 80,000 to 

* 


Delegates from 
to discuss the 


The question of taxing advertising 
was raised again in Parliament A 
spokesman for the Treasury replied 
that the matter had already received 
considerable attention and no action 
would be taken 
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Competition is 
criticised 
Sin,—The competition of the 
British Brush Manufacturers’ As- 
sociauion is a return to an old 
and undesirable practice which 
most of us hoped had been killed 

by the war. 

Look at the conditions. For a 
total outlay of £175 in prizes, the 
Association expects to pick the 
composite brains of a large slice 
of the publicity world, and then 
make use Of whatever i in its 
wisdom considers to be the best. 
Specifically it tries to induce not 
only individuals but organisations 
to compete against each other 
without fee; an additional and 
specific carrot being dangled 
before the printing industry. 

For an extra £5 a head it 
reserves the right to buy up the 
copyright of any proposals sub- 
mitted—thus enabling it either to 
keep them on ice for a later and 
even cheaper campaign, or worse 
still, simply to deny their use to 
any other body in perpetuity. 

This is going straight back to 
the bad old days when a number 
of organisations bought their 
publicity entirely on a basis of 
“spec” roughs 

Can advertising afford to slip 
back to the days of competing in 
the market place, like quack 
doctors, for the right to give our 
experience to those who need it? 
And is there any reason why 
another industry of standing, with 
a serious sales problem to meet, 
should expect us to do so? 


GAVIN STAREY. 
E.C.4. 


IN THIS ISSUE— 


Case history of a direct mail 
campaign for an airline —page 228 


NEXT WEER’S issue will include 
an article describing a 


17 Fleet St., 


TEMPLE BAR 


2468 


112 HIGH HOLBORN 


FOR ENTERPRISE 


ORIGINALITY & EFFICIENT 


SERVICE 


wc 


Generel Maneger: G L. McLELLAN 
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eS 
_ “Sinto rune VOGUE PATTERN BOOK 
4 ery REPRESENTS 
CHILDREN 
A “SELLERS” 
MARKET— 
ALREADY THIS YEAR 
97 STORES 
HAVE STAGED 
SPECIAL 
WINDOW DISPLAYS 


FEATURING 


Every issue of Vogue Pattern Book has a special VOGUE PATTERN BOOK, 


budget wardrobe feature. Many stores stock and 
display all selected merchandise—because they BUDGET WARDROBES, ETC. 


know Vogue Pattern Book will sell it. 


Promotion of thefirst three issues of 1952 included 
local advertising, displays of made-up garments 
in windows and departments by 97 stores— 
this means business. 

If your business is to sell anything for ‘wardrobe- 
making'—from shoes to stockings or, silks, to 
bags, belts or brocades—Vogue Pattern Book 


gives you the best coverage, and with no waste. 


Page Rates : Colour £240, Black and White £150 


VOGUE PATTERN BOOK 


Published Bi-monthly 


THE CONDE NAST PUBLICATIONS LTD., 37, GOLDEN SQUARE, LONDON, W.! 
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Sells more of everything that women 
buy. WOMAN AND HOME is 
Britain's biggest-selling monthly 
magazine, and, for feminine, home 
and tamily products, Britain's greatest 


monthly advertising medium. 


Wom re 


Aw 


BURNETT, Advertisement D 


Sells more copies. Sells more goods. 


e 


BRITAIN'S Ligqest Celling MONTHLY MAGAZINE 


tor, THE AMALGAMATED PRESS LTO., THE FLEETWAY HOUSE. LONDON, E.C.4 - CENTRAL 8080 
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Bigger papers next month, but no general 


ad. rate reductions 


SURVEY OF AUTUMN PROSPECTS 


Soya newspapers are likely in the autumn, but there is 
little prospect of general reductions in advertisement rates. 
This is the reaction of publishers to the newsprint price cut and 

ter elasticity in rationing arrangements announced by Lord 


inton, Minister of Materials. 

The changes—forecast in our 
last week's issue-—have given 
moderate satisfaction to news- 
papers, though the £7 reduction 
In Newsprint price is regarded as 
only a first step. Another cut is 
capected in six months 

Rationing arrangements § are 
being made more flexible for a 
trial period of six months, and 
the lid. national daily news 
papers, af present restricted to 
about six and a half pages a day. 
will be able to publish up to eight 
pages daily, with no restriction on 
circulation. Corresponding page 
allowances wil] be made for other 
price groups 

Lord Swinton emphasised that 
the newspapers fully realised that 
this increase could only be on a 
modest scale. and that imports of 
newsprint, from sources other 
than Canada, might have to be 
reduced next year 


OPINIONS IN FLEET 
STREET 


chairman, 
Express group 
“The mills have secured our 
acceptance of the £56 a ton figure 
because they say they hold large 
stocks of pulp at prices far above 
the maximum prices fixed by the 
Minister of Materials 
“But at the present tme 
the cost of pulp in a ton of 
paper is £39 and on that basis it 
should be possible to sell paper 
at £50 and still show a good 
profit. We accepted the present 
position for six months because 
we listened to their plea, but at 
the eng of that period we should 
be able to look forward to a 
further reduction to at least £50." 
There appeared to be fairly 
good prospects of selling four or 
five 8-page issues per week from 
September to Christmas, he said 


| Asked about advertisement 
rates. Mr. Robertson commented 


“Like everybody else we should 
like to reduce our rates. But 
whether we will be able to do so 
on the scale we should like, re- 
quires careful calculations. News- 
rrint is only one of a number of 
big items in our budget. Since 
December 1950 when the present 
advertisement rates were fixed, 
wages and salaries of our group 
have increased by over £13,000 a 
week, and transport costs have 
also risen by over £6,000 a week 
In December 1950 the price of 
newsprint was £41 a ton.” 

How this will affect advertise- 
ment policy it was still too early 
lo say Any reduction in costs 
should be reflected in both special 
Positions and run-of-paper rates; 
but it must be remembered that 
they had started off this 6-months’ 
period with three months’ stock 
m hand 

Cecil H, King, chairman and 
managing director, Daily Mirror 
and Sunday Pictorial, asked, “Will 
your newspapers be larger?” re- 


@ Continued on next page 


Pla 


Cecil H. King 
“Our rates will 
stand’ 


F. H. Waters 


“Eight pages in 
September’ 


E. J. Robertson 
‘Further price cut 
is expected’ 


MECHANICAL PRINTINGS CHEAPER 


mechanical printing 
will pay less for their 
supplies in future. 


This quality of paper, together 


with newsprint, was freed from 
price control on Saturday and 
reductions ranging from £4 10s 
to £5 17s. 6d. per ton, according 
to grade, were announced by pro- 
ducers with effect from Tuesday 
Details of the new prices, with 
the old controlled price shown in 
parentheses, are as follows for 
making orders of ten tons on 
reels: 
15-30 per cent mechanical fibre, 
£82 per ton (£87 17s. 6d.) 
30-40 per cent, £75 (£80 7s. 6d.) 
40-50 per cent, £70 (£75 2s. 6d.) 
50-60 per cent, £65 (£69 12s. 6d.) 
Over 60 per cent, £60 (£64 10s,) 
These are minimum mil! prices 


(writes our paper trade corres 
pondent) and the customary 
extras which were allowed under 
the control price for thinner sub 
stances, sheets, or smaller quan 
tities, etc., continue to apply 

With the freeing of newsprint 
and mechanical printings, no 
grade of paper is now price 
controlled by the Government 

The rapid change which has 
come over the paper market in 
the last few months has no doubt 
hastened the Government's deci 
sion. Concern about the suffi 
ciency of supply of mechanical 
printings is virtually at an end, 
and there is now no question of 
any restriction on use, such as 
were mooted earlier in the year, 
when some of the nationalised 
concerns were anxious about 
their supplies 


YOUR CORONATION 
DECORATIONS NOW 


vo UbON Goodman Displays Ltd &........ 


119/125 WHITFIELD ST + LONDON WI 
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Plans for regular 749 
eight-page issues 


tially offset their 
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Frank Hi Waters, managiny ¢ en HMMS. Blue Pe jecorated Dodge 3-t0 a 
’ ‘ ry Lid 
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ia f 4 . 
reduced to £5 stick-on method 
14 th. demy P 
is consistent in shape and 
t and at a reasonable distance 
Y e p d ¢t 4 they are indistinguis bie from 
Stocks: Bishop > gion as hand-painted 
a * h oh appirc ‘ Six designs are at present ava 
-— tir » ¢ pe the ? f which are Dasicall 
Sives warning r recently the type-faces Gill Sans at 
fr. P. Bishop, M.P., genera! pe ! r, protected bertu the remaining 
inager, Newsprint Supply C« trans] Pmt = paper f mu ring specially designed 
advised newspapers that in ng is rene the setier Donald Ke Seott one of 
ccing to this substant reduc Cockhade’s associate designers 
in ‘ mil have Asked in Parliament last week h ose collaboration the 
ssed tl f f being when it would be possible to hesive tte ive «been 
eto m mn at consider applications from people 
~ @ ° Z eve other than the B.B.C.. wishing to 
Fair reduction, says Present stocks o onnt run radio or television services, | t 
: = epresent an average ’ David Gammans, assistant Post- : supplied in 
Kenneth Brown weeks supply at the cur : master General, said it was too slo.” and special! marbled finishes 
henneth Brown uot consumption,” he says early to make any statement. Letters range from 1 


are now n. high according 


~ foe ct Sie 


ee ee 


|, we are warned can be pressed to any flat, clean t not aimed that 
’ 
ment may have t surface, painted or natura! finish tter ) ever replace fine 
! mn imports of Once pressed ve ictiers remain har nt <ttering, but they 
mf mext year securely fixed, Dut may be re ‘ ct Many requirements 
4 
moved from certain surfaces for 1 th . f display, Says 
c-use o managing director 
Cul trom 


WOOL PUBLICITY REVIEW 
HIGHLIGHTS PRESS AID 


National, province and trade Fashion Week In October 
press advertising 1on weeks support the Week, advertisement 
the provision of illustrated fea space was taken in newspapers 
ture icles, a fashion news an towns of more than 60,006 n 

issued by c pacture servic posters at t Many leading provin 
broadcasts. and its own journals cial papers published composite 
The new scale i ing und news bulle afe among the tisement features. in which 
he based ’ ‘ iver Pr oO publicity media the i or hundreds of local retailers 
S pages the y ze nathona < rcretariat, dis took part in using the Secretariat's 
ind tid 2 th cussed in ti annual report of slogans and promotion symbols 
ite if for the week the LW.S. and the Wool Bureau n tt own advertisement spaces 
es and higher preced groups Inc | t ‘re. produced 
erod wi : The report str the high ance, It ‘igium, He 
ng , degree of fration received ind, Sweden, and Switzerland 
from the pre } for use during Wool Weeks 
f hor n int development 
was given in | sec n ring National Sewing 
ress for the hundreds is the three 
August :. 
further continued wi . 
upon the outlook for — pr Lior outure th ng Conte 


organisers 


rules of the Rationing pte : he National Needle 
Committee and existing restric ore a hundred news tisir : 
tions On returns and contents per Odicals, and track tar are 

ills will continue in force until urnals in the U.K. published (press) and ¢ 
further notice rcial features during the Wool Ltd. (outdoor) 
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‘F — ng Planning appeals: Some striking figures 
Proscar ns ge August |, 1948, to December 31, 1949 4 oe , a ma Is THERE CAUSE 
Dice if they, allowed their 3 . FOR COMPLAINT? 


f 6$1 
es a achines = be esed as This record of outdoor adver Z. 
a a ® . Thus 40 per cent were dismissed tising appeal decisions Over a 
Ths estemate had been given oe three-year period sive Sol 
to h recently. Geoffrey A. N at ' three-year period is given in Solus 
2 . , , , M Td 
Hirst, M.P.. president. told the January 1, 1950, to December 31, 1950 4 gf 7 Sues Outdoor Advertising News pub 
cai < ed: : ( ae 866 dismissed lished by the Solus Outdoor Ad ‘ 
u o re hamber of 
C wmmerce He had ~ . nted aa = vertising Association 
that wt le t was — wder for 1! The Association reproduces 
peop who ywned franking Th 7 sent were dist P these figures to show how far 
c 4 4 , < ’ ' " 
oo " as ot S Commesse Lord Silkin was justified in rats 
machines to use advertising —— ———— 
\ ¢ the P Offi f 4s} ial ing this issue in the House of 
OF 5 L 0 the ost ' P . mn owes 
Ra sioga ase of the : ce January 1, 1951, to December 31, 1951 <¢ cco 4 Lords 
machines was reserved only for \ 8 dismissed Rightly, or wrongly, adver 
Wey matters of nation nterest oS iy 
° nie a Ss P wisgaee . 209 users feel,” said Lord Silkin, “that 
7 ree. oe . there is a prejudice on the part 
ye , her who said that the the Minist the Ministry 
ed » sicr wt 4 Tiss 
' , needed this Thus 78 per cent were dismissed - ~ ele h ~ = aaa 
{t any rate, hat there ts in crs 
“ re way il the 
. » . nth wal sh 
ur fay th Post ‘Mi . d . d a - 9° - ) anti-advertis “e i. .~ 
/ ” 4 nm onsisten ! the 
Office view commercial Misjudgment in advertising in ere is no consistency 
, ta, , appeals that are allowed; that 
: advertising would be undesir d ll k there no definable policy; that 
x ' - > there is m policy; tha 
ahi ety: attempts on dollar market what 1s allowed on appeal in one 
t Was pormmtlec out mat some | . - 
firms would fee! peeved at receiv Critessm of “misjudgment in town 1s disallowe d in another 
: ing mai! franked with a slogan advertising” in attempts by ex d ood : d and that probably the Ministry : 
advertising the goods of a com porters to enter the Canadian * °° @N@ g ju gment are unduly biased in favour of J 
petitor They would feel even market was made by Lady he local authorities I hope 
greater chagrin if their own mail Tweedsmuir in the Commons | that is no 1. Wool 
~ 
ing shots were delivered bearing debate on the economic situation —- wey > —s ache 
' ’ _ mised to discuss the sunmject with 
a rival's slogan! ast week oon — 
a Commenting on the discussion, She told of a large advertising the Minister concerned 
. a columnist in the Yorkshire Post campaign _ — 
recalled that when he visited a which was OBITUARY 
post office in a West Riding town undertaken —— 
n the early 1930's when cam through out Thomas Bell 
paigns to foster British and the Domin | 
Empire industries were in full on but Thomas Bell, formerly chair 
swing a new batch of franking when orders man of the Incorporated Society 
machines had been installed and yegan to roll of British Advertisers and first 
zm were working at ful! speed. The n it was chairman of the Audit Bureau of 
slogan printed was “Buy British” found = that Circulations, has died in hospital 
but the machines came from stocks were after many months af suffering 
* hel | , 8 
America a veld ah oe The manufacturers of Albany = ! , th Kodak 
= wo or tree Cigarettes received an urgent cal cr severa cars With ove 
u icity or cities She from Canada informing the that Lid. as advertising manager he 
a « said that the 12 shop windows were available for retired on reaching the age limit 
civil defence most ele the display of Albany Cigarettes In the heyday of advertising prior 
. r Lady Tweedsmuir mentary providing display material could be ‘to the first world war Bell played 
Members of the newly formed facts seem Put on the next transatlantic plane 1 notable part. He was elected 
r > > 
advisory committee on recruit to be forgotten, and continued Their = manager succeeded in to the chairmanship of LS.B.A. & 
ment and publicity for the Civ: In a country which is 3,500 pater _ ae of the semen when that organisation was 9 
. ollowing th rsonal atsurance 
Defence Services include the Right = miles in extent and has a popula H. Ashford PE soem tne te pH almost derelict. His wise direction 
’ ” « ‘ zie aire< ‘ 
Hon. William Mabane (chair tion of 13 millon, concentrated jor of Display Craft Lid. that the “04 skilful administration marked 
man), Lord Burnham, Alastair M in about 65 or 68 primary centres lisplays would be produced over the beginning of a success from : 
Dunnett (editor in chief, Scottish surely it would be wiser to under night The order for 12 displays which the Society has never § 
Daily Record and Evening News take an advertising campaign in size 29 in. x 19 in. in four colours ooked back. Out of it. under his i 
Ltd.). lan Harvey (director of one area of the dollar market and 45 above, was placed at 2.30 p.m astute genecralship, emerged the 
W. S. Crawford Ltd), and Sir to be able to say that all the 4 delivered by 12.30 p.m. the next ABA an enduring monument 
Miles Thomas (president of the goods advertised were available day in time to catch the plane. to his perseverance : 
Advertising Association and in all the big stores in that area? P * , a 
chairman of the B.O.A.C.) Stocks and production should be SUP ORT FOR CONSUMER COUNCIL 
‘ e af the mittee : > = ‘ 
j sem oe ¢ ny a oe C vil — up with the advertising cam An association of consumers and wholesalers and retailers on 
eres eee ae oo to put their point of view to in the other concerning labelling of 
Defence recruiting and what This was where the Govern oe oh oi : 
a . dustry and to retailers was called wool and wool-mixture cloths : 
jnformation and guidance should ment could help to give guidance ¢, ; 1 ’ : . . 
f : or itast hursday by Ronald Mr Schofield disclosed that i 
be given to the public on the to manufacturers hofield tore chief ' ; 
AP ge be tole in the event if i Schofield, Leeds store chief at counter-proposals have been sub * 
steps = a cag ' This is the time to try to create the annua! meeting of the Retail mitted by R.T.-S.A. in company > 
war. ——_—_—_——_———_ throughout the country the right Trading-Standards Association with eight other trade organisa- ayy) 
; limate of keen ; I! ; , i ie 
Hulton hat raised ciimate ¢ een inquiry into a Mr. Schofield revealed that the tions. i 


our production and into all our Association had kept in touch 


to Odhams marketing and advertising ar- with various women’s organisa Upper deck art 


+ fangements,” she sai ‘ t clo labelling 7. 

The review service of Odhams angements, she 8 d tions about ¢ re labelling and Advertisements on Sheffield 2 
Kinematograph Weekly was given a When we have done this I other matters where the customer buses, which are to be introduced We = 
high tribute this week in Hulton’s believe that we can, with con view is important shortly will be artistically 
Picture Post which | in a doubke fidence, go all out to capture these “The time is fast appr aching.” designed and two signwriters will 
page spread - d on the pe . " »verseas markets he added, “when these women’s he employed to paint them 

“hir h n reviews r " | et toge 
po . — oe, PE a organisations shou d ge gether It is expected that £40,000 will 
named him “the man who decides in some kind of completely inde- he realised a year from advertis 


ma ° 
the films you'll s It emphasised Night Special pendent consumer council to ng on the cit 


- city s transport 
y of Kine reviews, which New “Night Special” mark has which retailing and Government A spokesman of Sheffield City 
used by hundreds of been introduced for the Evening OUld go for information on Council emphasised that the ad 
xhibitors throughout News last edition, following the suc many matters vertisements would he so ar 
w more than a quarter of a cess of their special late Olympic On the deadlock between ranged “as to look as little like 
Games editions. manofactuters on the one side 


hoarding posters as possible.” 
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Net sales increases for 
Odhams’ big three 


| atest net sales figures for the 

January to June 1952 period show 

substantial increase for Odhams’ 

big three weeklies as compared 
with the previous six months. 

The fig s of 1,129,423 copies 

1 by Jiustrated 


ese imercases 
wy, their 
weekly 


had no perman 
nclusion in average 
sales would give a false 
picture of the regular weekly cir 
culation With their inclusion 
Illustrated's circulation would be 

ywn as 1,190,041-—an imerease 
{ 72.687 over the average of 
117,384 for the period July to 
December 1951 

Woman has averaged 2,226,717 
pies a week, an increase of 
42.077 over the July-December 
figure of 2.184.640 

John Ball, with an increase of 
40.455. has topped the million 
irk, Latest figure is 1,000,898 
ss compared with 960,443 for the 
previous six months 


uneral weues 
anetal meues 


‘News of the World’ up again 


The Rad 1 continues to 

towards the &-n won mark 
January 
9) 919 


topped during 

1941. Its eure was 

vw first half of this year, as 

vuared with 7.681.773 fo 
her 195] 

Telegraph also con 

is Its figure for the 


fr was Y7O1RS 


figures 


follows (those for July-December 
1951 being given in brackets) 

Countryman, 78,922 (74,708) 
Economist, 47943 (45,694) 
Listener 131.842 (131,994) 
Punch, 136.837 (144,463). Spec 
rater, 42,568 (41,043) Time and 
lide approximately 40.000 (same) 

Cambrideeshire Times Group 
64.169 (63,852) 

The circulation of the News of 
the World for the first half of this 
year averaged 8.230.158. For the 
jast six months of last year the 
figure was 8,209,061 


Over 60°. magazine subscribers 
were sold by direct mail 


Two-thirds of “Life's” 5] mil- 
lion subsertbers have been “sold” 


by direct mail, The proportion 
for the other magazines produced 
by Time, Inc., is even higher 
1} fact was ey d a 
t British 
Assur 


wher 
The 

; cor wr 

tained 

W Aart 

that sold 


From the administ: 


rather than 


wear required 


ment, details were obtained about 
the number of subscriptions due 
to eXpire in any week or month 
renewal percentages, news-stand 
sales, and many other factors, on 
the basis of which were estab 
shed a mailing quantity, mailing 
dates, and, working backwards 
. and production dates 
As Time Inc.'s mailings ran into 
huge quantities if was must 
nportant to hold test mailings 
to such matters as rates, copy 
sts; type envelope, letter. and 
card; stamps versus printed in 
dicta, colour, and paper 

Mr. Dembner showed his audi 
ence many high quality examples 
of his mailing envelopes, return 
cards (which were keyed to the 
st used), and the sales message 
carried in a one, two, three, or 
four-page letter, also of the 
remarkably fine Christmas cards 
sent out by his organisation. 


mv, art 


Members of Ips 
the gardens at 
Saumere The 


Shrubland Park 
vent was 
offer 


She! 


Club News 


SILVER PLATE 
PRESENTATION 


Further news has been received 
of the Silver Plate presented by the 
publicity club of Leeds, to the Ad 
vertising Fede ion sof America 
and held in 195! by the Dallas Club 
The plate is now held by Franklyn 
R. Hawkins, adveriming manager 
Libbey-Owens-F ord Glass Com 
pany, Toledo, Ohio, and the 1952-53 
chairman of the A.F.A. Council on 
Advertising Clubs, who received it 
from the retiring chairman, Bob 
Anderson 

The Silver Plate was 
handed over in 1939, on behalf of 
the Leeds Club, by Robert Wilham 
de legat o the New York 
handed to Dr 
chairman of the 
uncil of that year 
Willamson, now 


originally 


son, a 
Convention. It was 
Kenneth Dameron 
A.F.A. Clubs’ ¢ 
In 1947 Mr 
president of th Leeds Club 
ended the Boston Convention 
had the pleasur for the second 
tume, of making a personal presenta 
tion on behalf of the Leeds Club 


Frankiyn R. Hawkins, of 
Ohio, receiving the Leeds 
Plate 


Toledo 
Club 


New blood 


A “new blood” executive at the 
Aldwych Club ww headed by fF 
(chairman, Ff t 
td.) as chairman 
ire: hon. secretary 
treasurer 
committee, S. H 
. H Bene 
Humphris 
W. J. Moore. A. W. Newton 
Peacock, J. Rafter, E. € 
F. H. Simmonds, and f 


Merritt 

George 
Saward 
R. Unwin 
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(haw Angtian Daily Times photo 


h branch of the East Anglian Publicity Club who visited 
k. Ipswich, by 
arranged by 


kind permission of Lady de 
Leslie Banks, regional publicity 


Mex and BP. Lid 


T. W. W. Davie. advertising man- 
ager, the North British Rubber Co 
Lid., Edinburgh, and W. W. Baxter 
publicity manager, Harrogate 
snapped at the recent North British 

Harrogate 2,000 Profes 
sional During the 
Davie and Mr 
acted as tournament 
onvener and secretary respectively 
ot what is now one of the most 
ents in the golf 
calendar. 


Guineas 
golf tournament 
vears Mr 


have 


successful e 


. 
Press Society 
£2 
captain’s day 
Verstone, captain of the 
Golfing Society provided 
very attractive prizes for the 
winners of his meeting at the West 
Middlesex Golf Club 
The senior division prize went to 
Jack Dunkley who off 12 handicap 
to finish one down on a 
The junior division 
Joe Davis (14) with 


2 
Press 


some 


silver spoon for three hidden 

was taken by Joe Velati A 
greensome competition was won bhy-« 
Douglas Machray and L. Bunting 


Guide book for 
Wales 


The Welsh Tourist Board are 
publish one of the most ambitious 
comprehensive guide books « 
d for Wales 
240 pages with 
authorities on 
places and 
cipality 
Printing is being done by Western 
Mail and Echo Lid.. Cardiff, and 
the cov will be in four colours to 
s design by Rowland Harris Press 
and Publicity Services who are also 
the official advertising contractors 
for the guide book 


attractions 
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: ee t 
7 } cra In common with most 
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, accountant of Associated News- 

L. = Luke moves to papers Lid.. since 1948. Joining the 

| oO 9, company in July 1906, he was 

x nnell’s for deputy accoumant from 1910 to 

P.R. Service 1948 He also spent two years in 

Paris with the Continental Daily 

Leslie A. Luke, who has resigned Mail after the end of the first world R. Vickery Vincent McCarthy Leslie A. Luke 

from the Irish News Agency, where war. 

he had been London editor for a * * a. 


is joing McConnell’s of T. Parameshwar, London manage: Noel Webster and Norman 
and London, to establish a of Amrita Bazar Patrika for more Walker have joined Foote, Cone & 
favions department Al than six years, who is leaving to under 
S. and U.K. agencies have take charge of this journal's bus: . assistant de- 
years had specialist sec- ness department in Calcutta, was was trained 
oviding P.R. services for presented with an inkstand ; ‘ at Epsom School of Arts and Crafts 
McConnell’s claim to cessones on behalf of and has worked with 
Irish agency to do this members of the Indian and Eastern Prachard, Wood & Partners 
aged 38, was in journal Newspaper Society by Douglas Odhams Press and Greenlys 
ism before joming the Dublin bus Shaw, chairman of the Society, at Mr. Walker went from Maidstone 
undertaking in 1941 as the first Irish the Indian Club on Friday The College of Arts to Legget Nicholson 
transport P.R.O. Later he became London office of Amrita Bazar & Partners Lid 
P.R.O. of the nationalised Irish Parrika will now remain in the * * * 
Tharoor. 


transport system, Coras lompair charge of C. orma’ ywmerl 
Eireann. In London from 1945-46 S », Sone 


Stanley G 
he was with Austrahan ¢ onsolidated * * * —_ . ee A. ' — 
Press under Clarrie McNulty. A; Ronald Vickery, former manager appointed studio manager of A 
22 he opened Irish News Services of International Representation of I r White & A - a. dire t 
odest forerunner to the present Advertising Media (1.R.A.M.) Lid ~y ‘Ge “<< oi R. P { the Gener 
_ aypetnhnoain S press g Sen : mail section. Leo Towers, hon Lionel R. Pearce, of the General 
Government-sponsored I.N.A will be joming Albert Mithado & treasurer of the Songwriters Guild Advertising Co., Lid.s production 
* * * Co. Ltd... on September 1, and will of Geen Britain. is to act os Gen department, was recently married to 
Miss Dorie Richardson, director be in charge of the sales department tact gxecutive for the public rela Pauline Shrimpton at Sr Jane 5 
of the Norman Kark publications * * * tions division of this agency and Church, Tunbridge Wells 
appointed Douglas Sim as advertise Deirdre Whitaker has jorned the 
5 mt manager of Bandwagon and Former Biro trio company from Scou-Turner & 
day before her departure for Associates 
tverland last week “Dugald join Derricks 
is for several vears northern —— 
sement manager for the 
group of publications 


7 * * 
Patrick Pollock siles manager 
Three former Biro executives O'Ferrall Lid 
who left the pen firm at the time of contract 
the resignation of the then chair to rejoin his wart 
: f man, Richard Coit, have joined Irish Guards, as a 
he Savoy Hotel for J. Harrissom, Paul E. Derrick Advertising Agency * * e 
chef sccountant of Associated Ltd They A. (lan) Bell Ernest W. Booth, advertisement 
Newspapers Lid., who is retiring (who was Biro general manager) manager of the Liverpool 
after 46 years’ service with the com John Simmonds (former q Express and retiring 
pany vertising manager) the Liverpool and Dist 
The luncheon was attended by (who had been in charge of display city Association, has bee 
directors of Associated Newspapers materials at Biro). An announce- 10 the council of the R 
and by senior executives from the mem of additions to the board 1s Liverpool and has accep 
managerial, commercial, circulation expected shortly manship of their information com- 
and advertisement departments P mittec 
Tributes to Mr. Harrisson and * * * * * * 
wishes for a long and happy John Batten, advertising manager, Vincent MeCarthy who left 
: t ¢ expressed by Stuart Watney, Combe. Reid & Co., Lid 
managing director, and will join the sales promotion and 
number of other speakers service department of Odhams Press 
Harrisson has been chief early next month 


* 
A luncheon was held recently at 


are 


England 28 years ago for Australia Oe TO 
and has his own agency in Sydney, 
is here on a three-months’ visit Pictured after their wedding at 
(See Mainly Personal, page 234) Kensington last week are Alistair 
Millikia, of Grant Advertising, In 
and formerly of Garlands, and Miss 
e Foster, anh account execu- 
tive of Sidney-Barton Lid 
* * 
WwW. M. Gillies, chairman and 
managing director of Graham & 
Gillies Lid., left London by plane 
for America last week, on a visit 
to the new offices of Graham & 
Gillies, Inc., in Los Angeles 
* * . 
Warren Seymour, who for busi- 
ness reasons has found it necessary 
to resign the honorary editorship of 
Public Relations, journal of the 
Institute of Public Relations 
entertained to dinner at the Pere 
Auguste Restaurant last Thursday 
by the Institute's council members 
and honorary officers and presented 


with a set of wine goblets and a 
Members of the Press Advertisement Managers’ Association visited Seager.Evans & Co., Lid.'s distillery at Deptford framed caricature of himself and 


last week, a tour of inspection being followed by a buffet lunch. Here photographed left to right are: Mr the council and officers oger 

McGowan. G. E. Nightingale (‘Lancashire Daily Post a member of Seager's staff Devoto ( Bourne- Wimbesh, president, made the pre- 

mouth Echo"), T. B. Mullins (“ Reveille’), Foxwell Seagers, M. MacTavish (Easiern Daily Press”), Mr. Jackson sentation. 

C. L. Russell (Liverpool Post’), David Ciackson (‘Wellington Journal’), Arthur Preston (Belfast Telegraph * * * 

G. Howard (Stratford Express”), Norman Smale (Scarborough Evening News”). W. H. Cooper (Bristol Evening J. R. Walley, managing editor 

Post’), Ernest Metcalfe ("Belfast News-Letter’), Mr. Nairn, Harry Bundy (Glasgow Herald’), J. Denholm ( Scots- and director in charge of the 

man G. J. Studd (in front) (“Western Mail”), K. B. A. Easthope (‘Portsmouth Evening News A. B. Jones Stockport Express. has been elected 
W. Cummins (“Nottingham Guardian’), A. H. Brown (“Irish Times’), E. J. Hayes (Northern Whig’), L. A president of the Stockport Amateur 

Cade (“Watford Observer’),G. V. Kilpack and Cyril Pounds (Associated Newspapers) Operatic Society 
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What are the facts about advertising 
in the municipal market ? 


We let this Official Recommendation speak for us... 


The Metropolitan Boroughs (Organisation and Methods) Committee, 

in their Report dealing with methods of economising in the adver- 

tising of municipal appointments vacant, has recommended its 

member Boroughs to place all such advertisements in The Municipal 
Journal. 


This is a sure indication that the linage rate for official advertise- 

ments in this medium is regarded as by far the most economic in the 

field—despite the fact that it is higher than that of contemporary 
journals. 


The conclusion is obvious. The Committee have found The 

Municipal Journal to be the leading technical paper in local 

government, and that it possesses greater pulling power in itself 
than all the other papers in this field. 


The Report states: “where municipal experience is required, adver- 
tisements in The Municipal Journal will suffice’. And again: “every 


local government officer reads this paper every week”’. 


Why not profit by the findings of this Official Committee ? 


Whatever your products, if you want to sell in the local government 
market you can be certain that your advertisements in The 
Municipal Journal are reaching every responsible officer. Published 
every Friday at Is. 6d., the Journal gives you the selling power you 
need at only £38 per full page facing specified editorial features. 


Architecture - Building . Cleansing . Engineering . Lighting * Roads - Water 


THE MUNICIPAL JOURNAL LIMITED 
3 CLEMENTS INN, LONDON, W.C.2 
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GO THE 


DAILY HERAL 
SALES 


Rising steadily! Nothing measures more accurately 


the influence and standing of a newspaper than 
a continuous upward sales trend. 

In the light of this progress and before lower newsprint costs were 
announced, the “Daily Herald” took the lead in helping advertisers 
by readjusting its rates. Among other advantages this means that 
advertisers can have a sustained series of the powerful 1l"x 3 cols.and 
13"x 5 cols. and special positions at the flat scale rate of £15 per s.c. inch. 
These dominating spaces, which direct the buying of a vast and 
growing market of “better off" wage-earners, their womenfolk and 
families, are among today’s most outstanding advertising investments. 


January... 1,883,364 
February. .1,907,567 March. .1,898,445 
April.....1,915,912 May... .1,949,400 

JUNE .ccccccce 


1,965,304 


EH HULL. ADVERTISEMENT DIRECTOR ACRE HOUSE. LONG ACRE. LONDON. W.C2 
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A Siamese temple on 


the Mandalay Road 


tmericans would never perpetrate such gross errors. Their advertising is 


The 


not always inspired or brilliant, but it is almost always thorough. “One feels,” 
concludes’ Copytaster, referring to American advertisements, “that somebody 
has been very much aware of the high cost of space and the need to fill it with 


something so nearly perfect as brains and hard work can contrive.” 
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Enterprise in 


In West Street, Bognor Regis, there is a large photo- 
graphic works and it is from there that Frank L’ Alouette 
runs one side of his thriving business. Also in West Street, 
you will find his retail shop and that is where most people 
meet and get to know this delightful character. Frank 
and Doris L*Alouette have been married twenty-five 
years and have three daughters : Jeanette and Pamela 
help with the family business; six and a half year old 
Susan is still at school 

Twenty-one years ago Frank began his business alone, 
now he employs fourteen people, in addition to his two 
daughters. Despite the time needed to manage the 
affairs of this interesting business and carrying out much 
photographic work for the London newspapers, he still 


finds time for his hobby — aerial photography. There 


ADVERTISER'S WEEKLY 


West Street 


are many good examples around his shop. 

Sometimes, Jeanette and Pamela, members of the 
Bognor Regis Yachting Club, take their father out for a 
sail. No wonder, with all these claims on his time, 
Frank L’Alouette sometimes forgets his daughters’ 
names and is even vague about how long he has been 
married 

By advertising in the Sunday Pictorial you can put 
your product story before the L’Alouettes and many 
well-established families like them. For the 5,046,640 
families who read the Sunday Pictorial each week 
include a tremendous cross-section of the families of 
Great Britain. The Sunday Pictorial space rate is very 
economical, too 


.70d. is only 10.3 


Its square inch per thousand rate of 


higher than in 1939, 


Sunday Pictorial 
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Review of Advertising — continued 


doesn't, any more than bad spell a touch too saccharine-sweet 
ing or lack of grammar. or half melts too readily in the mout 


tones that print ject black because leaving no hard fact to bite o 
they are poorly etched or the People who merely glance at ad 
newspaper no longer bothers vertisements will scarcely eve 
about make-ready except for its realise that Bounty ts a choco 

bar of 


own photographs late-covered coconut! 

Nevertheless, there are several cream Certainly they wor 
advertisers and advertising realise it's milk chocolate, you 
agencies that seem to have have to read quite carefully 
charmed lives: the slings and discover that 


arrows never come their way But this is not a major f 
Even their grammar is impec The advertisement as a whole : 
cable, their typesetting is never excellent. and the layout 
out of alignment, there are never typography are well. worthy of 
* any broken sorts or wrong the really splendid photographs 
founts. Everything they put out and half-tone blocks 
4G is a credit to them and to Incidentally. the man in this 


Advertising advertisement is wearing a topec 
Maybe it's just luck. Maybe it too. I| suppose somebody w 
doesn't matter a scrap But now tell me that nobody, wh 
there's just a possibility that hard brown or black. has ever visited 
work, persistence, and a passion a coconut plantation in a topce 
for perfection are at the bottom since Queen Victoria’s day. But 
of it all. Perhaps it even pays to | shall not be daunted. Here the 
because ‘‘ BUSINESS” goes where remember the old saying that topee is symbolic, like the orchid 
whatsoever thy hand finds to do. behind the South Sea maiden’s 
BUSINESS is. thou shouldst do it with thy car, and symbols are not subject 
might to the verities of time and place 
* * * 


85:75, of its circulation*® goes 
PerHars My copy of the news : 
direct to key men in these eight paper was a lucky one, but the ; AFTER BUSINESS 


Z ; ) blocks in this Bounty half-page ¢ a 
major industrial areas. from the News Chronicle look as 3} HOURS 
good as any | have seen for 
several years. The photographs *The Millionairess’ 
Birmingham and Midlands 19-95 were obviously first-class. and 
: they don't look heavily retouched ° bd 
Greater London 18-25 vet they couldn't have looked Though this, by general consent 
| . more vivid if they had been ‘Ss ot one of Shaw's best plays 
Glasgow and S.W. Scotland 12:15 Soules el : etd oo - delicinacics matter little. for & 2 
Manchester and SF Lancs. coated paper a great actress every opportunity 


7 ~ “a demonstrate her genius. This is 
North East England To write “announcement” copy — over-statement. Katharine Hepbu 
South Wales of this kind is wonderfully casy a part written by Shaw for Ed 
to do competently, but very hard is magnificent 

West Yorkshire to do really wel There must be t ‘ r Americ 


. (New Theatre) 


Rye ee ea 


an impression of excitement, of 

course, and every line must be 

enthusiastic. Yet the advertise oe ae agg 

Eastern Counties ment as a whole should be a compl f * 
news-announcement rather than P ' t 

Overseas markets an extended song of praise. Here mete : " or 7 

| think, the enthusiasm has 

swamped the news. Perhaps the 

story of the experts who searched 

the world for tender coconuts 

might have been splashed more 

prominently As things are the 

advertisement is a trifle cloying 


Liverpool and Merseyside 


BABC Uan June 1952) 


12,533 copies monthly 


- Prem the andrew hed South So. com 


A New CHocotate Turin! ted 


To write ‘announcement copy is wonderfully easy to lo competent 


ut very hard to do really well. Here enthusiasm has swamped 
new the advertisement is a trifle cloving. 
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MIDLANDS 


And to cover the Midlands first cover Birmingham. ° ° 
With these three papers on the schedule you can create The Bi rmingham Post 


the most powerful impression in the prosperous Midlands. LS ES ee ee ae 6 


The Post has the most influential morning circulation. Th Bi rm : h Mai 
The Mail has the largest evening circulation. c 1 mg am il 


Weekly Post (Friday) is a family journal with a wide readership. 


Birmingham 
Weekl Post 
38 New Street, Birmingham. 2 
London Office: 8&8 Ficet Street, B.C 4 
Branches at Blackheath, Bromsgrove, Coventry, Dudicy, K 


Soe, Reddich, Tamworth, Walsall and Wolverhampion. 
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Direct mail dominated this 


air line campaign 


lhirect mail was a key medium in , T EL 
oe ieee te be ae, ~ MARTIN PERRY, 
dhictin bemmene the aren to be managing director, Marketing Consultants Ltd. 
covered was so large. Dinplay 
material, posters, folders, ticket 
wallets, maps and all kinds of 
other printed material were sent 
out toa 1 list compiled by 
the author on a trip around the 
Middle bast. 


Sten | was com 
\ mi 


wioned to plan a cam 


pain to sell aw travel for 
Aden Amways Ltd 1 sub 


One of five posters distributed 
i 


ri e ; ; ne throughout the Middle East 
wy Of) British Overseas \ . - 
says Corporation operat 


rf tof u Middl 4S : convinced, could not be efficient 
x ove nost of ‘ts iddle . ‘ . 
bast . 


ly planned from an office cha 
| “ in London. Question after ques 
se services provided all ; we tion kept cropping up, and it be 
ns _ ee ae . " came clear that the only way to 
wes OF ‘ —_ : gct satisfactory answers was to 
The object go to the Middle East and find 

was hw whieve ? 


out 
‘ n c f 


Although th 


degree of The subsequent tour proved 
by persuading | very much worth while Not 
vel by a only did it give me first hand 
knowledge of local conditions 

colourful desien shows all types but I was enabled to decide the 
les the network caters for kind of advertising likely to 


mcauns 


this counter or window display of 
l ‘ 


of passengers and peo 


SUCTITTITITI III Iii 
Pee ESE SESE EER ES EERSTE 


peeeeeeeeecere: 
pees peewee. 


CERTIFIED NET SALES 


JANUARY—JUNE 1952 


AVERAGED 


1,164,223 


COPIES PER ISSUE 
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with one side 
alununium 


r / 
speca 


ter display 
made ” 


wing 


effective and the 
1 which this should be 


nost 


with our 
Pictorial 


return 
companies 
Lid and The Direct 
entre Lid.. an extensive 

r and press advertising cam 
nm was undertaken in several 
ges, but direct mail was 
ployed to contact travel 
hotels, shipping agents, 
| such places 


ules and all 
potential air travellers 


printed in Arabic 
rove 


and the other in 
enamelled blue and red. The 
is embossed 


were likely to congregate A 
mailing list, which also included 
business executives and wealthy 
citizens, had been compiled dur 
img my tour 

The mailing materials are ex 
tremely varied, and include dis 
play material, as this, of course 
has to be mailed items com 
prise posters maps folders 
counters and window displays, 
stationery, diaries, wallets to 
hold passports, fans, menu cards 
playing cards, drip mats, beer 


ake-up towels 


mats, razor and o 
cellophane cutlery 


serviectics 
bags and ash trays 

Simplicity and pict al 
afe an important fact 
our approach to severa 
nationalities We ca 
put ove 


appeal 
for im 
different 
rely on 
copy to essage, so 
Many potential passenger 
unable to read 
Hence the colourful 
approach Emp! wherever 
possible, is on good ¢ yur work 
Maps and folders are printed in 
4-colour letterpress and up to 
seven colours litho, tt 
there is a great 
colour in the East 
large proportion of 
Arabs 
respond 

appeal 

In the print and 
material, as in the Press advertis 
ing, the fact that British planes 
with British pilots, are 
stressed, since, despite those who 
deplore the “falling prestige” 
the British Empire, Brit 
craft and crews retain a 
high reputation in the Middle 
East for safety and reliability 

Mailing to many Near Eastern 
countries involves problems not 
encountered when conducting 
mailing campaigns n this 
country For example, post is 
normally not delivered but col 
lected from mailing 
consists largely in box distribu 
tion. Liste are not casy to com 
pile, but in this much 
help was obtained from the Area 
Superintendents of the airline 


s being 
iNnguage 
pictorial 


} any 


Asis 


s because 
appreciation of 
ind because a 
our prospects 
Italians Greeks 

readily to colour 


display 


used. is 


boxes, so 


instance 


‘FLY eaiTisa 
FLY QUICKEST 


A typical 


Fly 


whose 


give 


press 
British 


local 

invaluable 
Results are 

m detail 


advertisement 
ts stressed 
knowledge proved 


of course, hard to 
but after several 


months there ts reason to believe 
that the campaign is on the nght 


lines 


Booking 


agents 


Another survey conducted 
recently 
maternal has 


reveals that the 
been well-received 
hotels and 


others are co-operating well and 


have 


to be sent 
worth-while 
throughout the 
Airways 


Aden 


asked for further supplies 
them 


Almost every 
point of display 
area ts showing 
advertising in 


some form or other 


r 


THE STAR today offers the lowest rate per inch 
per thousand of any London evening newspaper. 


THE STAR shows the greatest progress in 
circulation - 7290 copies per day more than in 
the previous six months. 


THE STAR offers to advertisers the second 


largest evening net sale. 


It reaches a progressive, 


wideawake public representing a true cross-section 
of the population. 


You average your investment when 
you advertise in THE STAR 


ROY CLARK Advertisement 


Director, 


12-22, Bouverie Street, 


E.C.4 ’Phone : 


CENtral 


5000 


~ 
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ADVERTISEMENT PRODUCTION AND PRESENTATION 


How superimposition of pictures can give 
depth to advertisement layouts 


By a correspondent 


1» draw a horizon line behind a large foreground figure is a common device 
lor getting an impression of depth into an advertisement Jayout. The author 
here discusses several other, similar. layout * ‘tricks’. 


7 tt anal ove gives the whole ad. depth which therefore do not have to over a general scene suggesting 
meant f wut « This depends almost entirely quality or giving some snob 
ipon the photograph A more you remember the craze value. This shows the prospective 
commonly used device, and one some years ago for “Chad.” the customer aa ideal picture of him 
which many designers use almost litthe man peeping over the top self using the advertised product 
inconsciously, is to draw a of a fence” All that could be Conversely, a second dimension 
nzon line behind a dominant seen was cyes, forehead and can also be established by cutting 
veground picture. An example hands Yet it was abundantly a piece out of an illustration and 
f this is a picture of a man clear to everybody that there was having type set into the hole 
very large in the foreground, with a whole man there. The drawing Another technique, which is to 
' tree or some other object larger assumed a third dimension. And some extent a reversal of the 
than a man drawn jin very smal! at the same time there was room “horizon line” device, is to super 
in the background The depth on the wal! which hid the Chad's = impose one or more figures on a 
can be varied by altering the size body, for a message or slogan larger version, probably only 
f the background figure This principle applied to layout = partially visible, of the same. By 
Most methods of getting depth allows a fuller story to be told = careful arrangement and the 
to layouts depend on some kind and, because of the conciseness of a bleed-off, it is possible 
f supermmposition of one picture of the whole, makes the adver devise one of these ad infin 
ver another, It is possible, of tisement all the more striking situations that you get on a lot 
course, to carry this to almost A variation of this technique old-fashioned labels where 
iny extreme and produce an ad can be used to get the right kind = product—with a facsimile of 
ertisement where all clements of atmosphere into an advertise label—is the chief illustrat 
overlap each other slightly. This ment. For example, it is perfectly but the product carries the labe! 
depends largely on the general allowable to superimpose the pic on which is illustrated the + 
seceptance of certain shapes ture of a product in sharp relief duct 


, 


PRINT REVIEW 
Wide variation in print quotations 


is symptom of new competition 
By Brian Hilton 


The resumption of competition between printers is causing a rapid drop in 
prices. Print buyers naturally welcome this tendency, but are bewildered 
by the wide variations arising in the estimate they get. 


C! RTAIN buyers of print pricing of a series of twelve Size of the finished job is 8 x $ 

are going around with a ¢xactly similar leaflets to be — bled-off all round. and there 
rinte twe ant iderable “igh . 

slightly dazed air They printed in two colours in quan cons ferable weight of sec 

' ant oat bt the 1 ties ranging from 10.000 to colour Register is simple 

| ve a 4 3 ‘ ' 

santhtis -— = “ee - $00,000 merely black half tones, squa 

sumption of fierce competition Fifteen printers were invited to up, butting up to flat tint par 

between printers, some of quote They were all supplied n colour 

whom are slashing prices to with a proof im register in two Estimates varied by as much 

get work even though many of colours, were told they would 75 per cent, for machining and 

them are harassed by having draw the Cotinex paper from a packing alone Here are | 

large stocks of paper on a central pool (they could. of — jowest and highest per thousa: 

fall ket course, make a handling charge) For 25.000 21s. 6d. to 27s 

alling marke Te : . ’ ,- . . 

Bg . and were asked to say how many For 90.000 14s. to 23s. 7d 
Fven leaving paper prices out sets of complete electros they for 100.000—13s. 6d. to 20s 

however. estimates vary widely would require (they would not 

1 have been given detatls of the have to do any setting at all) Continued on page 232 
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ENLARGEMENT 
REDUCTION «Wh temo 


when a facsimile copy of a document is needed — or a 
number of copies; when photoprints are required — quickly; when 
a litho plate is wanted for the “ office offset ” ; 
REPRODUCTION then there in its modest corner of your office is 


° a . your Mervac, waiting like the barman at the nineteenth hole 


MULTIPLICATION > | ariraaa 


em 


We can tell you which particular 


- 


meet ee 


& ae 
iS A 


Mervac model will be best for your 
own work. Grant Production Co. Ltd., 
4 Rathbone Place, London, W.1. 


(Museum 8717 


Little larger than a filrmg cabmet, 
ease? (0 work than a typewnier 
Thes is the Mervac Copier, the 
most compact member of the 
Mervac team and tt never 


the'versatile  .~~ 


Tisburys 


Brilliance | 
which 
compels 
attention 


Since 1766, Reeves have 
studied the needs of 
artists, and by avoiding 
the use of inferior sub- 
stitutes have main- 


Designers” Colours you % 6 > 
ecm brite vovsi | HELEN JARDINE * pec 
annus ARTISTS 


rEMPLE BAR 672060 
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Print Review — continued 


OMMEFRCIAL AID PRINTING SERVICE 


Offer the complete 
Varityping Service 


I \ opor could 
r Multilith and Rotaprint users onal to the | f Take any man 
Z > SSO. quantity colour shé« 
Ne oting the lowest 
whose work s 
customer) 
prepored to undertone any phase for . , » ¢ % The 
# the process for firms with their g the he st price famous bartenders 
But in the middle of the cover says this booklet is 
seven want cight se first of a series. The second w 
m4 ) c ’ f be welcome 
100.000 . * 


ywn equipment 


dearest 
WHILE HUMOUR HAS 


‘ur sels 


A New, Onick SERVI “i : -, . : "sn 


Iwo ceentials to every user of Multiith and Rotaprint Machines 
Rao reliatle service and (2) consistent igh quality Both are 

t which The Strand Lithographic Co have prit ) Price to the c 

” You ate invited to contact the addres elect ae ae ine > 

where you will receive courteous and immediate = adding wha he 


equation 


ach printer's work 

“ t r 

“ALLAN” SERVICE at a fai 

coms hetween the various 

Many concerns find Strand comprehensive service invaluable : about razor 

Simply supply the bee then the Company handies the job from , + » r P of 
dea finished plate for your machine blades, shear and sword 
s not unt the last 

the real subject of the 


THE STRAND LITHOGRAPHIC CO. LTD. oh oe le mentioned. eed 


1S) FARRINGDON RD. LONDON, EC.1. Telephone Terminus 2691 (4 lines) ; o draw thoweands vf t prejudices some adve 


and sizes f ns! a humorous adver 
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blades 


log . ’ rn 
italogue of Braby t is wrong because 
mart fror 
Apa from (a) The first five pages not 
log otab! 
ove §$ nota € ' ’ do with the 


even prep 


last spread 
unobtrusive he t > technical story 
black at > extrem > been developed with 
Mr. Wright. publ os Efficient ve sa 
t pri 
f Frederick Braby ( motorist might have been 
directed design and traphy ‘ re information abou 
ind the excellent 1 IntINg y mere 88 words on the last 
Chorley & P 7 f ¢ a booklet is not enoug 
* Humour js not used in adv 
y to amuse; but 


th 
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COLOUR SKETCHES ’ cal sometimes s 
| t © penetrate the prospec 
ndifference. But it must be u 
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t ! ! r n idve f extre 
GOODWILL PUBLICITY | for men—indeed the foreword effective in press advertisins 
s ! tten t ¢ iN attention-getter, but keep t 
in the shop in the . ) ‘ : technical booklets factual 
street in the market- 
place in the home. 


Yes, LEARUBBER BALLOONS 
Dearing Names. sales messages 
are a great selling medium 
many famous national Advertis 
ers and ther Agents kn 

well Retalers lke th 


impudence adorn a 


phone for full details and no 
ideas in getting utmost 
~ publicity from their 
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2a LEA BRIDGE 
POSTERS » RUBBER 
Snes ok nee coe WORKS LTD 


Telephone AMHerst SO0IS 7 
Telegrams. Learubber, London Sketches of Gallic impudence adorn the Britvic cocktail booklet 
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RADIO TIMES 


A.B.C. certified figure 
for January-June 1952 


7,792,919 


Copies (at 3d.) per week 


A Single insertion in the 
RADIO TIMES 

is a National Campaign 

for nine days plus... 


Advertisement Dept., B.B.C. Publications, Broadcasting House, Portland Place, London, W.| 
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LONDON OFFICE i 


A FIRST QUALITY PRODUCTION WiTH 


EDITORIAL AND WEWS TO MATCH 
FMMOTT 6 CO LTD _ KING STREET WEST MANCHESTER 
BEDFOR 


© STREET WC. ; 


MEMO. 


FIRST ISSUE. 


LISTEN 


LISTEN (incorporating European Radio Member A.B.C.), 
the new family magazine for Home Entertainment. 
the programmes of all major continental radio stations. Two 
colour space available. Dummy and rates from Advertising 
Department, 54 Fleet Street, E.C.4 


SEPT 26th 1952 
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36 CARTER LANE 
ST. PAUL’S 
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CENTRAL 6950 
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SILK SCREEN ARTS L'? 


@7 SHIRLEY ROAD CROTOON 


aoorscomet Stare 
MIGMEST GRADE 
CLEAN © SHARP 
RAFTS Mannie 


HARROW 
BILLPOSTING 
COMPANY 


Ts 
37 SPRING STREET w.2. 


ADVERTISING PAYS IN 


SET 


THE MANAGEMENT JOURNAL 
with over 


,000 
POSTAL SUBSCRIBERS 


Advertising Rotes: ASSET 
110 PARK STREET, LONDON,W 


| 


The sound 


Auoust 7, 1952 


of 


bells ringing .. . 


Coo TRIBUTORS of one of 

' the outstanding panels of 
advertising photographs to the 
London 1.B.P. show this year 
were Bil E. Jordan and Arthur 
Brilliant who, working as a4 
harmonious team, have turned 
out a surprisingly large number 
of successful advertising photo- 
graphs. They have worked for 
L.P.E. (the Silvikrin and Saxone 
campaigns carry thei photo- 
graphs), Mather & Crowther, 
Colman, Prentis & Varley, 
Everetts, ©. D. Notley and 
other leading agents 

In two years they have made 
a not unimpressive mark in adver 
tising, while their assets in terms 
of space and cash were still neg- 
ligible Their most favoured 
camera is a not-new Rolleicord 
(not even, you note, the bigger 
brother Rolleiflex) with a par 
ticularly fine lens. Such carpentry 
and decoration as has been neces 
sary, including the making of 
darkrooms, has been done by 
Messrs. Bil and Arthur—the old 
firm. If you commission a Bil E 
Jordan or Arthur Brilliant photo 
graph, one or other of the part 
ners will come and see you about 
it, take it and (as likely as not) 


and a shot by Arthur 
Brilliant. “In two years these two 
have made a not unimpressive 
mark in advertising while their 
assets in terms of space and cash 

remained negligible 


A study by Bil E 


Jordan 


deliver the prints to you They 
do all this not because they do 
not employ other staff—they do 

but because both partners have 
a deep-rooted conviction that per 
sonal attention at all stages js the 
trade-winning recipe 

It could be argued that in 
doing so much themselves, the 
two creative units of the 
isation are limiting their produc 
uon, and hence their incomes. So 
in a sense. they do. But, says 
Brilliant, “if the work we turn 
out rings the bell, the chances are 
that as long as we continue to 
give satisfaction, the bell will con 
tinue to ring. Bil and I like bell 
ringing 


organ 


* * . 


Back, ONCE again, to colour 
My comments last month about 
Pakolor brought a few sour com 
ments from men who had seen 
Pakolor samples and did not like 
them. But the proof of the pud 
ding ts in the eating, not in the 
smell of the steam. | and other 
photographers have tried it and 
found satisfactory I suspect 
that some workers are not nearly 
precise enough im exposure and 
other mechanical factors. Only 
if exposure ts exact can one hor 
for success in colour work 

This month I have tested 
another colour process, Mu 
chrome, a tricolour dye imh:! 
tion process by Hansard Labora 
tories 

Multichrome films are supp 
in 6 exposure lengths, in 
popular 120 and 620 (34 x 
mn.) sizes. This gives 9 exposu 
in the most favoured format 
to-day, the 6 x 6 cm Rolle:fi 
size The film gives pos 
colour transparencies which 
be viewed direct or project 
and which also serve as the ba 
of colour prints by a modifica! 
of the dye transfer process 

First, about the film pos 
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NEW BORDERS i 
' FOR EVERY JOB ¢ 


% 
PRODUCED ON A y 
) 


‘MONOTYPE’ « 
SUPER CASTER j 


add interest and variety 
' (h 
to your advertisement 
settings 


RE A ae 


BORDERS SHOWN HERE ARE: 
Left: 727, 790, 767, 724 (6 pt.); Right: 
792, 764 (12 pt.); Above: 740, 706, 739, % 
785 (6 pt.); Below: 736, 723 (12 pt.) 


#8G. OFFICE: §5-56 Lincolns Inn Fields, London, w« 
HEAD OFFICE AND works: Salfords, Redhill, Surrey 


Reg ed Monotye® Trade Mark 


COLYER « SOUTHEY 
sent 


—_— 
Foul at foseo 


twarn 


GIANT ENLARGEMENTS 


wp to BD sq ft in one piece 


The Awtotype Co Led, Brownlow Ad 
Leadon, Wi) EALing 269! 


Photography in Advertising continued 


ansparenc i So far as I know 
s the fastest Q25 sch.) colour 
ransparency siock available in 
Britain—a fact which has 
immediate appeal m 
famed for high! consistency 
test roll gave me 9 shots (speed 
rating, Weston 20) with a full 
range of ir tones admirably 
true to the actual subject-a bril 
hantly patterned summer frock 
which | was later able to com- 
pare side by side with the result 
ing transparencies The colour 
fidelity was first-class 
Where ) prints are fe 
quired ultimately, i 1s very wise 
to give deliberate slight under 
exposure (that is, to arrange that 
the positive transparency shall 
be slightly more dense than 
usual) in order to retain, on the 
dye transfer print, all the subtle 
ties and nchness of tones of the 
transparency positive 
For daylight shots, a compen 
sating D2 colour filter must be 
used; this is supplied with the film 
in stout gelatine sheet form. il 
being a simple matter to cut the 
required circle to fit the standard 
filter mount 
electromec flash work 
is available, and 
tungsten studio lighting a 
filter which actually raises 
effective colour temperature 
the lighting nt to 
carefully watched course 12 
and =F2 filt cost but fifteen 
pence apicee 
From the positive transpar 
encies (which, of course, are used 
as “proofs” for the selection of 
the colour prints finally required) 
the normal procedure s to 
secure for the client's approval a 
full colour print of the size 
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TYPOGRAPHIC TRANSFORMATIONS 
SPOTLIGHTED BY MONOTYPE 


iy XAMPL ES of good work 
are eagerly collected by 
most people concerned with 
typographic design because 
many good ideas can profit 
ably be adapted to their own 
particular problem These 
collectors will do well to get 
(for 2s. 6d. while limited sup 
plies last) the summer number 
of The Monotype Recorder 
which is entirely devoted to 
examples of re-designed print 
in the “before-and-after” style 

Printing school programmes, 
annual reports, golf club = rule 
books, Government publications 
library rules, stationery, lists of 
publications, school and parish 
magazines, technical publications 
ind many other kinds of print 
ure shown in their old and tired 
versions with the typographer’s 
revitalisation efforts alongside 

\ striking feature of all the 
examples selected is their func 
tional strength. In the new de 
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COMMERCIAL ARTISTS’ PORTFOLIO 


John Anderson On 15th August 


OHN Anderson began his 
career at the Harrow School 
of Art where he stayed until 
his w time service with the 
Royal Navy After the end s 
of hostilities he returned on a \ move to new and 
Government grant to Harrow ° ° 
and gained the National Dip bigger premises at 
loma in Design He then 
worked im one or two studios 
(including that of Scott-Turner 4 
& Associates) before launching E : i e s m) 
out as a free-lance commercial HOUSE 


fee ee ) <EEE 47-51 CHALTON ST, LONDON, N.W.1 
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The new telephone no. is 


EUSton 5252’6 (five lines) 


rerLPPReS 


colo ide Sor awaits | British & International Addressing Ltd. 
, “efest ve. _picce of @ thas pewesigues the" | 12 BRIDEWELL PLACE, LONDON, E.C.4 


hottle of 
4g Dottie oT 


{eis Mp, 


eee | (3,970 9 


You want to contact painters 
and decorators’? Then use their 
oldest and most practical journal. —_-—_—_ 
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A.B.C. Net Sale 
Jan.—June 1952 
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Represented in London by 
WILL KITCHEN, Jnr. LTD. 
131 Fleet Sereet, EC4 Central 1960 
Head Office LUTON Phone 5050 
Advertisement Manager: C. W. Gilder 


Presta Indian 


eeeceeer 


ace > 
’ i iF 
—s 4 y, 
‘ 9g 
“4 e Sa 
; 7 gt, ee 
is Pw 
Ww EE RE TR SRT he fu 
* ee ’ bye 
‘ SS TT ee 
a i a 
ay LL al v 
+, ys i, 
. eee hid 
—_— 
‘a ha nite 
a e 
s ee 
* ie 
y ON Bike 2 ot 
f panne 
= te 
* Pie te 
ig + AS 
- 7 ct ty! 
; ers 
a hie, 
artist eI 2) 
ao 
His work - 3 Fi 
nent showcards booklets — ' ins 2. 
: trate Moreove apart fron ‘a 
j 
eat I time to xeculte portrait | a 
. finds A a Humorous little cut-out Co=——<1 a 
c ! r a4 p "i ‘ - a 
ee A refres 
= his work ; Dis 
| ay oy 
Bud ssated an ES 
4 taining —a @: 
point-of-sa ¢ R Mae: 
Be 4 tu ul ‘ i Se 
- i x r 
A LT TORT : 
bis o 1 
a 
as — ee + . ‘ Pe Ee Oe 
: es : | 7 1 e P ‘2; 
os ee a ~~ Dea Aghe ee ick 
4 ) Fie DE GCA Lae i 
is . se: ? — ¢ ; bar i; 
s t ae ah VE ‘i . 
; ae 3 2 ae ee 5 ae be PATORS TRA fr Zin 
: ey r a me. ; ae 
ms | oie - all GOODLASS wat “ON s Faia 
= a 7 oy — 
%! > aa ee gee oe ee 4 t 
“ ; a feet } dem = om ; " 
: et Pee = 
ta U ae oe hy 
ai Pi +, —— ) P : i 2! 
oy i ne re re a 
aaa — ; : a ae 
. Fr r Sag ~ oe 
Jee at 6 Sit: ea 
ae : me > al 5 
Z > is oh 
: a Ts Te > 
Part of the front — ee a * o 
- cover desien of a Ps 7 Soe ke <— a - LINE'S “SS Ys Pi 
4 *, 4 ” _— 7 ees ae 
hook inderson 8 ot ee er ae me 
even med the ‘@ ” i 
' } rt ot th i » : 4 “ie 
teelf | r 4 Me 
- ie 
L4 * 
the appropriate caption Just sh ; 
the Tonic!” One recent job re ih 
which he completed is the e- m j ed 
‘ designing of the art-WOrk of oe 
° \ vehicles. He also handles ! ery 
delivery ve he right px v O.K = 
ymplete advertising campaign ee rnigm Ff - 
: Pegg ong yposeeny ser or the blocks are ready. If a job is ee 
fora f f organ make set to a rough layout with the siz | jal 
Having exhibited at the Roya f the blocks gh ndicated | * a 
** sf * ! + ‘ ' Ny 
Academy, the Royal Society « not unusua ve to spend LEADING STU oan 
British Artists. the New English slmos s long ag iltering th “4 DIOS LUISE Bi, 
Reh vine Young Contempor. sting ig ft'the hocks when they | MCD, Oa 0.7 a ae 
. ah tior rriv Perhaps th ketch wast vor a 
sen and the xhib ns s é a ag 
are ‘ ae aomenei 1 the flane m the block DRAW 
testin hough of John Ande es 
CeO ee neg the promise of 27¢, top and botiom when BOARDS “a 
sons a . ‘ cf : ch« d on th { w th was MALE Wt MATT Aue smemorn a 
: his fu york This ex-sa “wep —e ant | . M50 SHOWCARGS 4 MOLUTING Bonapy fa 
artist does not, as yet, specialise Was mad i the block ee ennai. walt 
: ‘ : cia 
a a8 e form of art. but rather y  difleres Lament by - 0 GAVILLE «©, Lad ee 
he tackles each job with the same Arisson Printing Lid. in their house SAU RAE (id Paar nme A cB, 
painstaking enthusiasm magazine. “Krisson Comment ee 
a" 
eh 
vt 
"7 4 a ‘ fi ae hy, 
; ‘ oy eaeaammas p a ? > oe ' ; ere * ee = = bt ee 
cere: tan _ eae eee Ee ee a cr on 
ad i ee “: Sane te “Sa a a ne Sa ee oa a-Si . a a ee. 5 es te ee ii ris * ‘e 
on i i ie . ee * ee aes = sel _ ee £3 1g a . ne pe: = ' a : ee a z we, ai San see - a ea ‘ M 
en. J al a Se me ait ae b Sa a. ae J ae _ 2 ae 


ADVERTISERS WEEP 


A’ 


“ 


"POINTMENT 


Edwa 


Hu rh 


J 


Robertson. who 
Da 


cee i Mainly Personal— 


kindness Mr 
tribute 

Later, through the good offices of 
Robert Thornberry and Ulric 
Waimsicy, he was 
James Murray Allison 
him on the staff of 
papers He joined 
Sidney Walton had introduced him 
to John Dunbar, editornal director 
Philip Emanuel took him on to John 
Bull on January |, 1928. Later he 
became its advertisement manager 
But in 19%6 he was appointed adver 
twement manager of a magazine to 
be launched the following year 
W oman And he has held that 
position ever since, while Woman 
has climbed to the world’s highest 
circulation im its field 

There was, however, an interlude 
during the war when Odhams lent 
hum to the Ministry of Transport 
where he was assistant to Fleetwood 
Pritchard, then director of publi 
relanons. When Mr. Pritchard re 
linquished that position, Mr. Ross 
wick became director, he is proud 
of the fact that # was = under 
his direction that the much-debated 
Black Widow poster was 
produced 

He is one of the stalwarts of the 
Publicity Club of London. He has 
been on its council for more than 
25 years, was twice chairman, and 
now vice-president 


young 
Beaver * * * 
CAREER of Gordon Pirie appears 


to consist of a number of uncon 
nected successes After going to 


Rosswick pays warm 


introduced to 
who brought 
Aled News 
Odhams after 


Andrew 
Publicity 
the auc 


Greatly is 


oh and was sent to 
took him on 
y Express and to whose 


ADVERTISING MANAGER’S CORNER 


Molding the Baby 


It all dates back to the chap who had the idea. 
He passed it on to the designer and the designer 


ed it on to the drawing office. The draughts- 
passed it on to the machine shop and the 
chine shop pushed it over to the finishing shop 
there it 


went to the packaging people and 


y it landed in the despatch department, 


All those fellows right down the line have done 


their stuff They're in the clear. 


Now, they're 
watching you, they expect you to produce a 
crackerjack idea for selling the thing. Yes, they've 


left you holding a pretty baby. 


Time to dial REGent 3295-6. 


distinctive showcards, clever cut-outs by 


HARRIS 


THE FIRM WITH EXPERIENCE 


HARRIS ADVERTIOING 29.30 KINGLY STREET, LONDON, WI 


REG 1295-4 


ton, he went 
: regular 
n the P 
swarded the 
tobacco and 
of Godfrey 
has gone 
come public 
Mirror group 
Obviously th young man 
something Certam it is that 
should make a better job of talking 
sbout the Daily Mirror publications 
than about himself! 


* o * 
1 WONDER how 


readers will remember Vincent 
McCarthy (see page 219) Any 
who do must have a good memory 
for it ws 28 years since he took his 
family to Austraha 
here on hes first visit since 
hopes to revisit the Publicity 
of London before he goes 
Australia im three months 
perhaps he will renew old contacts 
there 

1 asked Mr. McCarthy why the 
Publicity Club of Sydney, which he 
founded, died after about four years 
His reply was that advertising clubs 
did not seem to floursh in 
Australia; perhaps the competing 
attractions were too strong I was 
sshamed to confess that if I had 
to choose between a club meeting 
and lounging about on Bond: Beach 
I should be very much in two minds 
“Then you're a true Australian!” 
was his comment 

Before going to Australia, Mr 
MeCarthy was with Dorland’s, then 
successively advertising manager of 
St. Ivel Lid. and of a North 
London store. Going out to Sydney 
he joined the Catts-Pattison agency 
Two years afterwards he managed 
Paton’s Advertising Service, Sydney 
before starting his own agency in 
1931. Enginecring firms are promin 
emt among his accounts 
them the Australian 
Siemens Morgan 
Igranic 

He tells me that in the Dominion 
the accreditation system for agen 
cies is very strict, among the bodies 
interested being a couple of daily 
newspaper groups the 
Press Association, the 
Federation, and the A.B 
examination and diplomas 
iwsued by the Advertising Associa 
tion there are part of a move to 
give advertising professional status 
He himself is an “F.O.A.” (Fellow 
of Advertising) 


* * 


WHILE I do not go so far : 
Earl of Warwick im thinking 
books should be seen and not re 
there ms n product of human 
craftsmanship that attracts me more 
than a finely produced book. I am 
far more hk to become a klepto 
mamiac 19 high-quality bookshop 
any jeweller’s 
afflicted me 
superb leather-and 
! volume which Frank 
Co. produced for the 
Thos. Forman & Sons 
tingham, who printed 
the only person 
the Duke of 
Nottingham s 
ne lebration exhibition 
hat a copy should be sent 
Buckingham Palace 
his own art 
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when | 


AUGUST 


E.H Hull, joined by 
John Rosswick, heads 
“Herald’’ ad. team 
Brief but bright car- 
eer of Gordon Pirie 
Vincent McCarthy 
here after 28 years 
Books to have and 
to hold. 


By CONTACT 


agency six years ago, Mr. Eyles had 
long experience on the studio 
beginning in 1919 


manager 
he went 
tor, and during t 
visualiser at the Ministry 
now represents 4 
sed front-rank 
mercial artists and writers who work 


in their own studios. Its forte 
production 

entenatics : 

(such as, of c 

A green leather volume 

of Horrocks, the cotton m 
which was written by Gale Ped 
is another beautiful example 
work But the agency also 
general figure work, lettering, ad 
tising rawings, and copywr 
and has built up a Ing chentelk 
art work on the Continent, par 
larly in Sweden and Switzerland 


WEEKS WISECRACK 


~ 


. - and even if your 
office didn’t overlook th 
Coronation route, [i 
still say you were one of 
the smartest men in the 
business.” 
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EAD OF A WARRIOR, a study in red chalk for the 
H cartoon of “ The Battle of Anghiari”, by Leonardo 
da Vinci, now in the Museum of Fine Arts, Budapest. 
Tragically, when the design was transferred to the wall 
of the Hall of Council, in Florence, the colours ran and 
the result was a failure. 


All that now remain of the 
cartoon itself are a number of studies of fighting men 
and horses, which were drawn by Leonardo on paper. 

If it had not been for the paper on which Leonardo 
made his preliminary studies in 1504 all record of one 
of the greatest works of this amazing genius would have 
been lost to posterity. And it is paper that has enabled 


ADVERTISER'S WEEKLY 


this superb study of a head to be seen by millions 
throughout the world. In the reproduction of great 
works of art the printer and the paper-maker have 
combined to bring the masterpieces of the world to 
those denied an opportunity of visiting the famous art 
galleries. The spread of culture depends on paper. On it 
the heritage of the past is constantly renewed, for on paper 
reprinting can retain knowledge and culture for ever. 
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criticism of traveling 

sod dealers who hold 

cules in temporarily hired premises 

hus resulted in Torquay ( hamber of 

Irade and resolving to 

ask local newspapers to refuse ad 
vertixements for these sales 
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THAT an independent committee is 
to be appointed to advise the 
Government on overseas informa- 
tion and broadcasting services. 
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heaming faces this team from R. S. Caplin Ltd. lost by 


wing-on-Sea But over thirty members of the age 
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ble time that an annual fixture has 
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i wk row-—G. Lane Dowse ¢ 
Cherry, A. Askew, S. T. Sharpe, R. Be 
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A.A. diploma exam. results 


n bore DD ons R R Ben 


he ' he 1905? ver Pass 
The pass list of the 1952 Adve P Bryan, KG. Dale, A J. Pic 


tising Associaticn diploma exam R. Gutteridec. J. L. Kalp. A 
nations is given low & 1 Robeson 
467 students sat for the four 
divisions of the intermediate and 
final examinations, and 298 were 
successful 
47 successful 
presented with their diplomas at f 
Church House, Westminster, on Hy . B Pp Abo _ 
Friday, September 26 
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Foster 


Smith 
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London, W.8 
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Pass S 1. 
Jackson, K. I 


Rose 
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Jessup, Ff 
A -. Seddon 


Brown 
be - 5 CR Race 
Whatling lasey BIRMINGHAM 
Mixes ( Hil J 
Banister 


G i Pa 

) ! a<b m Pa ! 

P. Ulyatt, Chesham oi nso 
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Ww 
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Brancy 
Palmers 
Long 


Leighton 


and R. fF 
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LEICESTER 
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Pass KO Bossom 
Wimbledon Pout 


NEWCASTLE 
, WwW x 
dD 


H. Dingwall 
ommon, SW.19 
2nd D. W) Wilhamson. S.W.7 
trd A. G Penney and E. (¢ 

Webb, SW7 
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BIRMINGHAM 
Pa BR 
Smith \ 
MANCHESTER 

( 7, 

’ H 
HOF Turr 
SWINDON 

’ 


' s 
Divisions “C™ 
YN DON 
iP 


Rox. M 


Feta A— 
5 PS 
- ADVER . WEEKLY 240 PC Cee 
ci e a = ‘ 

ae: \ j 
Ps ? : J a ae : i 
ja q . 5 * 
oe . , § --¢ 
T ; ' ~ 
a ’ | ¥ 
bo me ee < 
y a - 7 Se . « i a} - we - a 
ind As . ee 
aes pa at , ; z 
a " I nonth v he { d ‘ we 
as 2 - . Ss m Aug iv ud dio : ‘ 
ae , ' vd teh m productior hniques _ o 4 
* And o - : 
a : . . . oie 
A " ! } at 
; a ‘ will pon hom fe ’ 
fl 3 * 
f A { — 
P) gu 'S ry : a 
bees * » me 
Poa 4 . 4 Py : é 
isc ussio#r 
vi ' i ’ 
: und th ; 
vf 
‘ imager are + am é y wh 
x Jy ng a are n the cer j 
- . r th ‘ : > me . 
ses, . ‘ . ’ inged Pp ip 
a ™ uy ‘ have pasted across a « m of R. Arnaudi, | row 
Ee THA ~ strip with the words “Censored Gl : 
wee Toad by the Billposting Coy ‘ 
ey M . . . . ‘ 
3 : 
ee" ! 
=e s “ . f 
me rit Ottice A d ; 
a fi " | ! j \ : ke 
ie ‘ . ° T 
i] 
a 7 kK H > 
4 : ‘ . ' 4.14 ak 
ta : ° . . ; 
a IHAI I - : 
= : ‘ 4 Ad n _ 
ail t ! an ts 
; E< 5 ! at m a 
f mad es m 
= J SS " 
r+ ‘ 
a . . 7 2 
rue lt , 
FY Pytram melts 6 
, * oa 
sie —— | ae 
; ee . are * 
= 
4 A full dimensional ice ci. on Divis 
os . \ in Sytreel , ‘< =” ist HF mz Brown, R. J Cowen Q 
Bn. ‘ wWereU y x ~” Bush. W.12 vel. G 1 
a K er ¢ ‘ {. Just the kind - y" 4 Ind E. ¢ J. Josling 
a's f tt ' 1 sales > * ‘> ind C. Od ee. Com 
* (> Pe Division “B C Mant 
. ist K. R 
Bucks 
re ii ~ wr the 7 ond PC 
2 — t 
oe r mit A x Green, N13 : 
ay M one Malden *, | abi = 
gee ce : eS . Division “A T. J. Hogarth, HW 
¥ | 
6 : 5 ! 
2 i 7 : . >i ‘ - 
_ *) 
: € ees 
a re i 7 
‘ . ‘ j ' The f Pe | ic 
_ | » ic r fiat (C corti ate 7 
ae ~ | Mhplomal tivities “R”™ 
* px | Divikios D LONDON 
tah LONDON Good Pass 3} EB Bartictt. P Hf 
*, “ r \. : Good Pa L Samuc Miss J A. Churchill, D F. Craft. M 
te ‘ ae he, Pass A. L Rentiey S M 1 M Dalton. B. F. Davis, Ko J. Dead 
a: | sale J A. Brooks, HC. Carter iz man. P S Earl. K R. Etson | 
2 PS Carter, W. R (reed. R G Gaskin. S G. Graham, R. C H 
oo t A Foot 4 ww Garratt t J kK R Hot F P Jones R W 
cy G fac, K Osborne, Mis FC OM B J. Leary, P. C Leighton. M 
. P k FE J. Potntet Leshe-Gibson, RF. Long. A 
i 
i for Lome, C I. Lowe, P_ J. McCabe 
4 « G Smedicy. \ j Ma ws R F Minors. FE B © 
a j Clamp | Ramsden P C Rossi. S A 
ete } Mis M © Share A FE Sinx 
c | \ He Stannard D t W hete 
v fack, HK Tomlins Pa Miss S M_  Abhort. I 
Rm F Bailey A J Barber 
ee | Bouldin, } Caiden. C F_ Chorley 
i k Davies. D | Detlow, R F Ege 
| and “D" \ B Frnwe P M Gant +} 
: eC CC(‘C;éSCG “— Harnden, S GC. Hayes. K J H 
hoth D n 
a | ME Vajifdar @ Continued on next pag: 
wd 
re a4 
ees 
Ks Pe = a 
ae " — x: = 
4 ‘ a - < s e 4 Pree. = 
ra hidis ae ee dg ' =e eas ae rr at ss “Se  * Be > i, ee “ae i. 
ee areas. BTS | eee ps ; wu ss ; Re ag & i nie ; . 4 a 
2 ge le ge ee", a eT SS... Sl re. me Mme OM my 


Aucust 7, 1952 241 ADVERTISER'S WEEKLY 
DIPLOMA WI A 

aie > , "ay ™ 
a | CURRENT ADVERTISING Arne he 


atkins, f siensrve press campaign 


rie 
BI —— age ane NEW CAMPAIGNS n h co he national daihes, London 
1 ' 


Big publicity for 


. ih «x ’ ings and magazines will form 
DW ades 7s mens journ t c ad of the publheny for 
: Winter footwear oca’e he spearhesd of the publicity for 
“ tt 7 . rt from ugusl 
LEDs © scheme prepared Vogue, Woman's Weekly House be held at Earls Court from Augu 
An extensive winter campaign for ’ . Hest: rch itd. ‘ f posters advertising 
the North Br ish Rubber Co., Lid ire NOW appearing on the 
MAN HESTER ure od on goloshes and pea ig ‘ reround Each is in 
kK WwW > t boots, will be launched atic shades 
Stevens T ter t National and pro f ~ a selling unit wf bluc t ] and in- 
press will be used with a chil ns socks n corpora thx » Industry 
rculation ~f 41 milhon A i , Council's symbol, the winged lion 
Lay ss) advertisin Ss now ° . rampant surmounting the globe 
Agents: T Robert New advertising for h Ther ure also posters for the 
Freeman” Co., iva. Tourist Bure raced sides of buses in the London area 
o » e thr yunty am Staton. und window streamers for radio 
conjunct« h dealers to display. The window bills 
A new free booklet “Kaittng u ire being sent by the R.LC. to 
m bork Divisions from A to Z” will be offered by ° deal 
W ett Patons & ‘Baldw ns Ltd, in thew Ya diey lav “ has 


4 Pass in 


LIVER 


Antrobus 


rms 
Posters are being displayed in 
new advertising campaign which duced in crystallised nore than 100 countries overseas 
Good , as announced last week by de ——— nt is being he National Radio 
ApVerTISeER Ss WEEKLY will start with full colow md 
Barrett, neat month In last year's cam white spaces in womer 1 mine ¢ — ones h. 
$v. Se ag s paign P & B offered « and national and provincial pe > ‘ted 4 got re "Re } 
BIRMINGHAM nitt to a budget r Agents: W. S. Crawford Lad. = ow yy awe ee 
Pass in both Divisions , ie , 5 * . . innual dealers’ confer 
stone 3 ' . . . t « organiwed by the British 
, NTS MOV x 
MANC HESTER “Use P & B wools to be c' j ACCOUNT LOVING ‘ quipment Manufacturers 
= sod Pass in both Divisions: A. G be the slogan in this year’s scheme he account of York Shipley Association will be held at the cx 
results im the Intermediate Agents: Osborne-Peacock Co. Lid. Lid friger aten and air-condition- hibition on Tuesday, September 2 
ing cngin s moved to Mowe The speakers at this will’ meluds 
LONDON A" and “BS * * * & Bowden La “(Manche ; The Alan Whitworth, director of 
Good Pa only: 1H Dingwall A new Ampiex product, chloro- change is made “for geographical Incorporated Society of British 
Pass in , R. W. Ellendy phy! toothpowder, is being featured reasons Advertisers (on Economic and 
GLASOK in “slugs” placed in normal Amplex * * eflective advertising for retailers’) 
: R. Miller ant tabi wow. ¢ Is, past chairman of 
deodorant tablet advertising. Separ- NEW ACCOUNTS or past chairman « 
ate advertising for ths line sheng the council of the Britwh Direct 
considered. Agents: Dolan Davis D. H. Brocklesby Lid. have two Mail Advertising Assocation (" 
oe Whitcombe & Stewart Lid. new accounts Finlock Gutters fle ctiv use of direct mail as 
manufacturers of pre-cast concrete promotion aid), and D. St. Julian 
gutters (trade e and Golden Bown, display consultant to W 
H. Erben Ltd., makers of bottle — r Acc . silencers and pe a & Sons Lid nea 
capsules, will be starting a small other motoring accessork effective window dressing”) 
scheme in the autumn using the reat ei . = 
wine and spirit trade press. Agents 
Phillips Advertising Lid. 


* . * 


Advertising during the “return-to 
school” period is planned by Hella- 
well Sportswear Lid. for their Stoic 


tried 
D. S Westcott Corvette A ssf 
t Yates 
AB RDEEN "tl? 
s J Gill oe 
BIRMINGHAM 
Philips, Mise C Williams 
Gl ASC Ww 
j hedda y ’ 
L. Connors, A. Emmerson, 
K. Murgatroyd. Miss M 


Wood 

M Camptell 
McLellan 
MANCHESTER 
Pass C. V. Battie. D_ E. Hall. | 
Hughes. R. S. Newton. S M. White 
NEWCASTLE 
Pass S§ Allen, Miss C. A. Swan. D 

” 


Wood 
NOTTINGHAM 
a 


( 0 Orr ‘pt le 


> 
of d plomas ° Cove Men « Division 
at Church House 
m Friday, Septem The ‘Salesman, a new cartoon 
nterested are invited figure of a merman in a sailor cap 


yn application to the has been introduced into Corvette \ 
te ation advertising. It was created by Dick 
oo presentation Richards, of Greenlys Lid., who p » 
the Society’s handle the account The symbol “a 
is being used in nationals aad maga- 
annua sr. This year the zines, other than the scheduled 
Advertising Association are hold- women's journals, and a supporting 


ie the nena The annual escalator bill, printed silkscreen in represented by ARTIST PARTNERS Ltd. 
nner of the Society will take 


take four colours by Renart Studios, has 


place in the evening now been released. 9 Lower Jobn Street, London, W.1. Gerrard 1157 (3 lines) 


drawing by Mel e igh 
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Pace-maker for ‘Silk Screen Services 


branded goods 


A representative DISPLAN 
\ piven in SUK SCREEN 
DESIGN 


_— titan 


ADVANCE 
PUBLICITY Le 


\A9 WARDOUR SI. | 
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ndividua 
the way and 
the branded 


Expanding sales 


* 
keep prices down 
Sales of Energen Food pro 
cts have increased by 40 per 
nee the start of the current 
year states Ww H 
nan and managing 
Energen Foods (: 
annual report 
re extensive pub 
d that this fig ire 


MULTIPLE SILK SCREEN 
PRINTING 
Posters, Banners, Display 
Units, etc. 


METROPOLITAN PUBLICITY LTD. 
: 242 COMMERCIAL ROAD, E.! 
: Telephone 


« ncreased t 
continued expansion 
f Energen 

nlucts can b cy at the pre 
sent 'w ‘ 
Agents 


Crener 


saics that t? Prices 


mimnents 


} te t 
who state 


ee A 


‘Se Services | 


Auoust 7, 19$2 


2 5 See 22 


General Printers 


Process Suppliers 


TRADE 
PRINTING 
LITHO 


Photo-O fiset, Mult)- 
colour work, Showcard 
Prints, Posters, etc 


LETTERPRESS 


Four Colour Process 
IMustrated Cota! ogues 
Brochures, et 


F. W. WHITE & CO. 
Letterpress & Photo Litho Printers 
ALBION HOUSE, NEW NORTH ST 
THEOBALDS RO. WC) HOL 943! 


1953 ADVERTISING CALENDARS 
Samples and catalogue illustrated with 
coloured reproductions sow ready 
Early orders area — advantage, for 
they will ens deliwery to you at 
your stated date. New subjects — Fin 
up girls, landscapes, dogs. etc. Printed 
and Published by CHEVLER STUDIOS 
Princes Risborough (4!) Aylesbury 


PLATE PROTECTOR 
SAFEGUARDS 
PROCESS BLOCKS 
TYPE FORMES Etc. 
AGAINST DAMAGE 
IN TRANSIT 
AND CORROSION 
FOR AN 
INDEFINITE PERIOD 
Simple to use and very economical 
Small sample supplied om request 
THE S.D. SYNDICATE LTD. 
44 EARL 5T., FINSBURY, LONDON, E.C.2. 
Telephones - Telegrams - 


ESSDEECOP. 
—_> FIMSQUARE, 
LONDON. 


BISHOPSGATE 
6811 6812 
7001 


Process Engravers 


SCOTLAND'S FINEST DESIGNING 
AND PHOTO-ENGRAVING SERVICE 


SCOTTISH STUDIOS ~~ 


{ ANO ENGRAVERS LTO 


% CLYDE ST GLascOow 


OVUeREN Gi AscOoWw ~ 


Blocks & Dies 


Green este ° 


FOR QUALITY 
SILK- SCREEN PRINTING 
AND PROMPT DELIVERY 


« formulate 
rheity drive 


World’s biggest 


14 WENDELL AD Low 
SHOWCARDS POSTERS 
WwinDOw BILLS CUT-OUTS ek 
LICENSED DAY -CLO PRINTERS 


ow 


Th 


records 


Bean Bros. dividends 


" Benn B othe s i 


on the deferred share 


ey se ~~ 

PETTY & SONS LTO 

14 QUEEN VICTORIA ST ECS 
oa 


BRASS BLOCKS & DIES 


Brass blocks for Foil blocking on 
card or plastics. Bronze cutters 
for cutouts. Cutter crush dies for 
showcards etc. Sceel dies for metal 
NOBBS & AYCKBOURN 
14 CLERKENWELL GREEN, £.C.! 
CLE 6474 Est. over 40 years 


Packing 


Silk Screen Materials 


SILK and 
SCREEN 
PRINTERS 
SUPPLIES 


GEORGE HALL'S 
of course! 
GEORGE HALL (Sales) LTD 


IIL Wellington Road, South, 
Stockport. Te/. STO 3375 


DESPATCHING 
SHOWCARDS? 


We pack and despatch 
Showcards—Displays, etc. 
Any Shape, Size or Quan- 
tity at the most reasonable 
cost and with the utmost 
speed. Write or phone 

E.CHRISTIAN & CO. LTD 

10a De Beauvoir Square, N! 

Clissold 3463 


FOR Lt LITHO. 


1OHNS, SO & WATTS LT0. 
24 et st. Lownon, 02 
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Photographers 


Photographers 


MATTACOL 
DISPLAY PRINTS 
(a angie enpies or quanuies 
SCOTLAND 
A. NIMMO 
(31 Wilton Street, Glasgow, N.W. 
LONDON AREA 


ROBERT P. HYMERS LTD | 
| 17 Clifford Sc, Wil MAY far 6768-9 | 


NORTHERN AREA 


R. DIXON, 5 Hillingdon Ra 
Scretiord, Manchester 
Longford 2647 


tele 
| of eater a WC2 


commenciat LADVERTISING 
PHOTOGRAPHERS 


Estadlaned | 684 


40,000 horticucturaL 
PHOTOGRAPHS 


OF ALL TYPES 
for ALL PURPOSES 
ye A MALBY & ¢e 
heimstord WOODFORD, E.! 


sUCRherss 0222 «| «~=WANstesd 9036 


Exhibitions « Displays 


B.C.A. 


TRAVELLING DISPLAY CASE 
(Potent Ne 67656/) 
Portable, self - contained 
Guplay units designed 
to your requirements by 
SG. T. HOUGHTON 
4 TACHBROOK ST, LONDON, S.w.t 
Tel. TATE GALLERY ease 
Send for brochure of 
standard mode! 


Commercial Artists 


COLOR 
PHOTOGRAPHY 


(employing new negative 
positive process) 


Prints in full color 
Quick delivery 
Phone CHAncery 4416 


COLORGRAPH 
8 Breams Buildings, E.C.4 


ACK WARE ( Phot paacs) LTD. 
284 Basinghal! St. Londen. £.C.2 


Mi mapeiion WG-7 


¥ 


JAMES KERR STUDIO 


17 FOURNIER ST. E.1 - BlSworscare 1862 


Consult, 
KIRKSTUDIO 
‘ J 
24. HOLBORN LONDON EC/ 

CHANCERY 4713 


61 CAREY ST.WC2 
PHONE HOLBORN 0771 


FASHION 
ARTIST 
LADIES ... CHILDREN... 
MARGARET JACKSON 
104 Stainburn Crescent, Leeds, 7 


Cut-out Letters 


PHOTOGRAPHIC 
PRINTS 
Any Size—Any Quantity 


Write or Phone 
PHOTOWORK LTD. 


AND 
LILYWHITE LTD- 


73 Baker Street, London, W.! 
Tel. Welbeck 0938 9 


Cut-out relief lettering 

ready gummed, |2 types, 3 16°" 
LONDON | 

33 Jubilee Place, $ W3. Tel. FLA 6816 
ORDER DEPT 3 All Seints Rood, W.1! 
Tel. PARK 943/ 


DISPLAD LTD. 


CASTLEFIELDS 
MANCHESTER [5 


BLACKFRIARS 0856 


THE CHEERFUL FIRM 


DISPLAY ano 
EXHIBITIONS LTD. 


167-171 QUEENSWAY, W.2 
Phone : BAYswoter 229/-2 
EXHIBITIONS STANDS 
AND DISPLAYS 


RAF. 


| retailers in 
| vision drive 


The CHANGEABLE PRICE 
TICKET specialists 
tn off sizes — For off uses 
Trade terms on request from 
CAMDEN PRICE TICKETS 


48 Westbourne Gardens, Hove }, Sussex 
Hove 19684 


EXHIBITION STANDS AND 
DISPLAYS OF QUALITY 

T. BOBINSON 
STUDIOS, LIMITED 


72a Plough Rd., Battersea, S.W.1! 
Tel. Nos. Battersea S300 & 4886 


COOK’S 
DISPLAY PRODUCTIONS LTD 
124 Ladbroke Grove, W.10 


| pages of 
| mothers, is now a full scale family 


orsPiay Stavict 


S-6 CARLISLE STREET. wi 
TELEPHONE GER 8225/6 


| ment editions of the Ew 
| were amalgamated on Bank 
onda 


Continued on pege 144 
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Publications News 


The experimental Delia jet is fea- 
tured on the striking cover of t 
August issue of R.A.P. Review. The 
contents include a double 
spread of pictures taken at 
athletic championships held 
at Uxbridge stadium. 


Bristol newspapers are co-operat- 
ing with television makers and 
the pre-Wenvoe tele- 
The Evening Post for 
July 31 carried a four pape supple- 
ment, containing % display adver- 
tisemens. These ranged from 
2 in. dc. by retailers, to 8 in. dc. 
for Bristol Rediffusion Service Lad., 
and Phill Electrical Lid, with a 
€ in. triple taken by F. W. Allen 
Lid. for Ekcovision Circulation 
for that day was well over 130,000, 
The Bristol Ey World has 


| already run two double page supple- 


ments, and is ready with a special 
four page production for August 
15, the day Wenvoe sends its first 
programmes. 
* * * 

Technical Publicasions (Over- 
seas) Limited are sole British repre- 
sentatives for South African Textiles 
just launched in Cape Town. This 
journal, devoted exclusively to the 
interests of the textile-manufacturing 


| and associate industries of Southern 
| Africa, carries in its first issue over 


SO pages of advertising placed by 


| firms in Great Britain and Europe. 


* >. . 

August issue of Childhood s 
an extended editorial content, fol- 
lowing incorporation of Parents, and 
while retaining the semi-technical 
particular interest to 


| Magazine. 


* * * 

There was a record attendance of 
more than 30,000 at the News 
Chronicle's Stage and Radio 
Garden Party at Stanicy Park, 
Blackpool, last weck. 

* + * 


The A and B classified advertise- 
News 
toliday 
y. 

* * * 


For the first time the Urmstoa 
T ran to 16 pages—folio 


| size—last week. 


Tribume is returning to week! 
pettension as from September 26. 
id became a fortnightly journal in 

). 
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CLASSIFIED ADVERTISEMENTS 


LAVOS s. SS 


Legal and Gazette 
NEW COMPANIES 


Petret Frese Lie 


RATER APPOINTMENTS VACANT, be. 64. per 
APPOINTMENTS WANTED, S. per line, 

‘basuiteations, 4 

cvarge postage. Sertes 

em . advertinements coder seven tmcertions MUST oe PREPAID. 
h aes v " . W eekly @ Fleet Street, Loadoa, £.C 4 CH Apecery 


ot dies ate te icpartment (ote PPOINTMENTS VACA 


Sitestions Veces “The eoeneement of persons anewerleg these advertikements must 
woah ° ’ 2 . ‘ be made through « Local Office of the Ministry of Labour or a Pmpteymecet 
Acoecy @ the appticnat ls o man aged 16-44 lnchesive of «@ woman aged 18-59 tnctusive 
woles be or Se. of the employment, i cicepted from the provisions of the 

Notification of Vacancies (der 1952." 
pa ar P VERY LARGE IRISH COMPANY 
Hoa 44)) Ad Week ‘ ca se t < ry Wade 


— Al ADVERTISING ) ED. ) BURROW co. LTD. 


4E8 


ee 


wing ‘ " : : " 
“oM ’ ! ’ COPY WRITER IDEAS 

thereh = ferrington = bh j ’ 1 Ae 

A “wie ” te % w 


Py 
aheve meationsd particalans of 
recently registered = are 
Register comptied 


CHELTENHAM 


( ompen) 
116 Chancery Lane 


* 
First Class 


A *o Aacn 
DD 


Ht =COULNCH OF INDUSTRIAL 
«y ‘a sistant for ve 


WILLS SPACE DESIGN 


REPRESENTATIVES ~ EF 


of proved record and 


, a ae ee ae 


D nt te ~n capable of earning 
hC4 W rite ‘ . over £2,000 per 


“u 4 f 
TECHNICAL WRITER annum required. 


Send full details to 
CHANGES OF ADDRESS London Office 
Petes ' a How vt reat \ st 5 4 

td Mare ties 68 FLEET STREET, E.C.4 a be OF 
Peter Mowe 1 wembey 146 Se YOUNG SPACESALESMEN , ec Write furmshing 

- one - e Hox 4951 Ad Weekly 180 Pleet St BC4 
LETTERING ARTIST A LEADING LONDON PACKAGING 

. . . fi ne ") . ™ irom « 


Services & 
Supplies... 


Continued from pege 24) 


Pakagng 


Advertising Novelties 


You could be Raptr 


ADVERTISEMENT REPRESENTATIVE 
! sial ned trac Monthiv “ 


BALLOONS for |. FO So: 


an L.P.E. copywriter... . sient Darien ma 


AKT MANAGER 


.. you are a young man with at least three years’ 


ADVERTISING 


The Surrey Rubber Co Ltd 
have been Balloon Printing 
pecialists for almost 30 years 
Balloons 9 a full range of sires 
shapes and colours, also in gold 
and silver, and two and three ft ! s 

a 4598 Ad Weekly 18 
LEADING BOND STREET ; 
t ady knifist-reu 


mbinations, can be 


if up to 1) words with 
agency writing expericnce ’ 1 y is ect Sti 
FRODLCTION MANA 
An engin ™ ‘firm in 
assist a copywriter on requites a Manager 


Nivetroted Price 


CHURCH ROAD — ASHTEAD you are prepared to 
Telephone 223 
work ¢ 


some accounts, to a planned framework on 
Advtg. Pencils 


and all types of 


Advertising Gifts 


Send ut reur enquires Let us suggest gift 
ANGLO FANCY PRODUCTS LTO 
37 Mill Lane, London, N.W6 busy team of men who 


Phones Hampstead S888 and Gladstone 674 


others, plan new campaigns with a visualiser on 
sull more 

you are keen to join an active and increasingly 
prefer to work as a team 


any specimens but with 


. you will write, without 
Mechanical Displays full details of experience 


Box 455 


any special qualifica- PUBLICITY 
' a’ 


tions and salary suggested, to The London Press 
. ore —_ . : 
SCREEKNASCOPE Exchange Ltd., 110 St. Martin’s Lane, W.C.2 
AND THE ILLUMINATI . 


NMIRNROKH SIGN Box 4000 Ad 
CRANE AUTOMATIC CO LTD Please mark your envelope: “Copywriter (A)” a ye 


Maokers of Advertising Dev os 
Hong Kong Works, Exhibition Grou ode 
Wembley Middieses Wembley \o97 SS . e a 
Bow 4589 Ad Weekly 180 Fleet St 


*Phone your Classifieds to CHA 8844 (Ex 25) 
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Avuoust 7, 1952 


FIRST CLASS 
PUBLICITY 
EXECUTIVE 


AN EXCEPTIONAL OPPOR- 
TUNITY presents itself in a 
leading London Publishing 
House for a first class Publicity 
Executive, age about 35, with 
good education: All-round 
Creative and Administrative 
experience including ability to 
make full use of Market Re- 
search and Statistical data, is 
essential. He must be a man 
of initiative and resource with 
original and workable ideas. 
Good salary and prospects 
await the right applicant. Cor- 
respondence will be handled 
in strict confidence. Apply in 
writing, giving particulars of 
experience, qualifications, age 
and salary to 


Box 4943 
Advertiser's Weekly 160 Fleet 6t EC4 


TECHNICAL WRITER required. Writing 
ability combined with adequate tech- 
mca! background. General mechanical, 
electrical engineering. (including elec 
tronics) Knowledge. Aijrcraft or marine 
instrument capericnce an 
Apply with full details of experience 
and salary required to +a Man- 
ager Sperry Gyroscope ——— 
Limited, Great West Road, Br 
Middlesex 

ADVERTISING CANVASSER wanted 
by National Organisation. Basic salary 

Plus commission. 


of tact, integrity and enthusiasm escn 
tia Mus willing J] t Send 
details of age and exper 


Box 4936 Ad. Weekly ry Fleet St BCS 


EXPERIENCED SITE FINDERS 

For London and Provinces required by 

well-known Outdoor Adverusing 

ae gm salary, excel- 
per 


Wreice giving full details to 
“452 
Advertiser's Weekly 188 Fleet 6: ECE 


CAPABLE COMMERCIAL ARTISTS re- 
quired by provincial agency (1.P.A_). 


and some colour, retouching. icttering 
Interesting work. Pieasam surroundings. 
Previous studio experience absolutely 
In first place send specimens, 
career detaila and wages required (which 
will be acknowledged and treated con- 
fidentially) to Managing Director 
Box 4958 Ad. Weekly 180 Fleet St BCs 
AN ENTHUSIASTIC PERSON regumed 


as partner im @ smal) advertising con 
tractors business specialising in 
Productions of a highly competitive 


type. Experience of layout and contro 
! men in the ficid an advantage but 
This business is most 
interesing and ommands 4 high 
room lovesiment £1 00 
deta micase in compicte confidence to 
Box 4950 Ad. Weekly [80 Pieet & BCS 
LAYOLT MAN OR WOMAN required 
by engineering journal for editorial ‘ay 
out work Previous layout experience 
essential and know — og engineering 
drawing desirable AD 
Box 4910 Ad. Weekly 130 Fleet St BC4 


ini 


CLASSIFIED ADVERTISEMENTS | 


APPOINTMENTS VACANT 


woman as asmstant for 
preparing ayouts and simple studio 
ots (adaptations. ctc.). some previous 
euperience desirabic Opportunity w 
develop as creative visualiser or general 
artist. Geoffrey Dadd Lid. ® Epsom 
Road. Sutton, Surrey Derwent 4444 
ARTIST of ali-tound ability required to 
work in studio of N. London Colour 
Finished stilldife and lettering 
casential. Write fully to 
Box 4929 Ad. Weekly 180 Fleet St BCs 
KEEN, wal cducated young 
required as Outside represe 
Clamified Advertisement Department of 
a leading Nationa) weekly publication 
Write stating age. cupericnce and salary 


metics) required immed atc y 
shorthand typist with initiative. Pica 
Ase 26-6. Salary accord 


ility 
Ad. Weekly 180 Fieet St BCa 
EXPERIENCED LETTERING ARTIST 
required for studio. Write giving dctais 
and salary required w 
Box 4934 Ad. Weekly 180 Pleet St BC4 
SHORTHAND TYPIST requecd by 
Filmeoer Excellem salary 
tions. Write in confidence, 172 Fleet 
Sueet,, B.C 4 
LAYOUT and lettering artist with know! 
edge of typography required by film 
company Publicity 
Appointments by telephone. GER 7311 
WELL KNOWN OUTDOOR ADVER. 
TISING Company has vacancy for 
Exccutive with a sound experience and 
general knowledge of Poster Sites, to 
control represemtatives. Applications 
gving full details of experience, age 
and salary required 
Box 4624 Ad. Weekly 180 Fieet St BC4 
n N1OR LAYOUT ARTIST Must be 
o good finunhed layout 
Knowledge of ome araphy and produc 
ten an advantage For 
Department of large manufacturing 
Mices West End Write 
giving details of age, experience and 
salary required to 
Box 4912 Ad. Weekly 180 Fleet St BCs 
Production Man 
(singic). also capable of doing a hi 
standard of layout work. req f 
Cape Town Branch of icading London 
Agency Apply giving fullest details to 
Box 4906 Ad. Weekly 180 Fleet St BC4 


LAYOUT 
MAN 


LETTERING 
ARTIST 


Applications are invited from 
thoroughly experienced 
agency or studio trained men 
to fill appointments with 
Littlewoods Mail Order Stores 
Limited, Liverpool. Successful 
applicants will join a depart- 
ment producing a wide variety 
of advertising matter directed 
mainly towards retail mer- 
chandise selling. Good salary 
and prospects. na work- 
ing conditions, 5 day week 
and pension scheme. Write 
in confidence giving full details 
of age, education, training 
and career to date to 


Personnel Manager 
LITTLEWOODS MAIL 
ORDER STORES LIMITED 


Crosby, Liverpool 


FIRST CLASS 


PRODUCTION Man «th previous 
Agency cuperience, & gO knowledge 
of Blocks and Typefaces and capable of 
handling First Class Sales Literature. & 
required by London Agency Goes 
salary offered w first claws man. Write 
fully giving ag0, cauperence and salary 
tequired to 
Box 4946 Ad Weekly 180 Fleet St BCs 

A further vacancy cast duc 

to expansion for Fiewt (law Genera 

Artist with London Stud Lettering 

Good salary and idea) 

condition Write in Gret instance age, 

caperience and salary capected Ww 

Bou 4945 Ad Weekly 180 Pleet & BCS 


APPOINTMENTS WA 


AMBITIOUS, keen, Public Schoo! man 
53, sound knowledge al 
letierpress printing, at present head 


reader, sccks cxcculive portion with 
prospects Acustomed to interviews 
and wou consider fepecsentative 
cmt 


on 
= 4953 Ad Weekly 180 Fleet St BCs 
TRAINER wg tw Maic, 35. sound 
knowledge im ipals 
design A, a 
with National Ageny while taking 


course Dead keen Qualified short- 

hand-typist 

Box 4956 Ad. Weekly 180 Fleet & BOs 
SHORTHAND-TYPIST 

taries, Clerks, etc. If you are in_urgemt 

need of staff, contact 

Excel House, Whitcombe Sweet, W.C.2 


(WHitehali 5924) 
efhaent personne 
WOMAN WISHES to make sound invest 
me agency oF any aliying 


trade, preferably London, but Provinces 
considered 
_ Box 4939 Ad. Weekly 180 Fleet St BCS 
SENIOR § COPYWRIT Leading 


American Agency--needs CASH and is 
prepared to do some free-lance work 


Apply 
Box 4949 Ad Weckly 180 Pieet St BCs 


INTEGRITY, ENERGY, 
PERSISTENCE and LOYALTY 


An opportunity sow presents leclf for 
& go-ahead publisher to cngage « 
qualified business executive 
tul business developer competent 
admit strator and 4 senticman 
accustomed (© negotiating at the 
highest ieve! 

Qualifications bteicfly these 

2 years newspaper and trade journal 
publishing including crecutive appoint 
ments of advertisement manager of 
London “weekly” group, manager of 
Colonial group and leading trade 
purnals in this country embrac 
textiles, agriculture and chemicals 7 
invite imerested principals t© write to 


Box 4952 
Advertiser's Weekly 180 Fleet 6: C4 


n 108 ACCOUNT EXBPCUTIVE, aged 
& years’ all-round — socks 
i> with London Agenc 
Box 4950 Ad. Weekly 4) Pleet St BC4 
CREATIVE LAYOUT Arust Typographer 
secks position Nearly 5 years’ Agency 
caperience Availabic immediately 
Box 4951 Ad. Weekly 180 Fleet St BC4 


ENTRY INTO AGENCY 


desired by young man who \s very keen 
on an advertising career and who has 
recently returned from executive 
position abroad. Age 24, we School 
Education, Matriculation, Ex-infantry 
Officer 


Box 42 
Advertiser's Weekly 180 Fleet 1 EC4 


FIRST CLASS COPYWRITER (6) 
DAA Quick, versatile. 4) years’ 
National and Technical accounts. Man- 
chester preferred. 

Box 4940 Ad. Weekly 180 Fleet St BC4 

D.A.A. aged 31, secks progremive - 
tion good general agency —# —« 
Particularly production 
Bos 4941 Ad. Weekly 180 Pleet St BCs 


FREE LANCE SERVICES 


POSTER INSPECTIONS Free-Lance 
covering Wales would like to act for 
additional agency. 14 years’ cxaperience 
Box 4755 Ad. Weekly 180 Fleet St BC4 


’Phone your Classifieds to CHA 8844 (Ex 23) 


ADVERTISER'S WEEKLY 


FREE ate SERVICES 


tonal brochures. manuals. ck . clectrics. 
mechanks, models, ctc. Ernest F 
Carter, Upper Warlingham 2745 


FIRST CLASS 
FASHION 


We are looking for a free lance 
women's fashion artist whose 
work, although accurate enough 
for mail order catalogues, 
right out of the ordinary groove 
of mail order work. if your work 
is really first class, please reply 
to 


Box 484 
Advertiser's Weekly 188 Fleet 8t E04 


BUSINESS OPPORTUNITIES 


WELL-KNOWN food manufacturer 
wishes t© contact a firm with a staff 
who can carry owt house to house 
distribution of samples Write 
Box 4913 Ad. Weekly 180 Fleet & BCs 

LONDON LITHO HOUSE covering all 
classes of work wishes to qtableh con- 
nection with local letterpress printer to 
handle speciait work Sole agency 
for your district 
opportunity for increasing od turn- 
over with so additional cap 
Box 4897 Ad. Weekly 180 Pheet ee | 


PRINTERS 


COUNTRY PRINTERS with moders 
equipment have capecity to undertake 
additional production of House 
Journals, Periodicals, etc. Really keen 


Quotations given for contracts. Speci 
mens of quality readily sent Bow Simm 
Joughin = Advertwing, Lid. 73 High 


Street. Chelmsford 


by efficent, reputable, well equi 
competitive, London colour, periodical 
and commercial printers to gentleman 
able to introduce regular busines. 
Repi ios pee strictest confidence 

Box 4854 Ad. Weekly 180 Fleet St BC4 


FINE ART & PERIODICAL PRINTERS 
Modern organisation and plant Regular 


London (35 miles). On main line. Ask 
for London representative to call. 
Printers to the trade for 50 years. 


WM. CARLING & CO. LTD. 
Hitchin, Herts, Hitchin 


COURSES 


CANDIDATES FOR 
THE A.A., LLP.A. and LS.M.A. 
EXAMINATIONS 
are offered a coaching service 
which has won remarkable 
successes, including a large per- 
— < the AA. Diplomas 

awa 


r in recent years and 
1S.M.A's Pickup Medal in 1944, 
946, 1948, and 1950. We also 


offer non-examination Courses, 
both comprehensive and 
specialised, in modern Advertis- 
nt, my =» and Sales 
oy Send for our 28- 
let * “Advertising” or 
OLicsmanship and Sales Manage- 
ments"’ (36 pages). Each is pack- 
ed with practical information. 
They are free. So are the willing 
services of our Advisory Depart- 
ment. 
INTERNATIONAL CORRESPONDENCE 
SCHOOLS LTD., Dept A.W. 25 
4 i Bidgs., Kings wea 
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7-day salesman 


He's on the road from dawn to dusk, working a seven-day 
week, Winter and Summer, without a break for holidays, 
lunch or elevenses making calls that maintain 
customers’ goodwill — and calls that make customers 

He has a stamina that would impress your star 

salesmen . . . a persuasive technique which 

never takes ‘no’ for an answer. 

The poster medium is the salesman for every service 

or product. In the Mills & Rockleys Region 

it is possible to plan a lightning attack or a 

sustained sales campaign. 

The Mills & Rockleys organisation would be 

glad of the opportunity to advise and co-operate at any or every 
Stage of your poster-planning. 


Poster displays in and around 


e a Bristol, Cambridge, Cheltenham, Coventry, Derby, 
Mil | 5 & ROCKLEYS Doncaster, Gloucester, Hull, Ipswich, Leicester, Luton, 


Mansfield, Northampton, Norwich, Nottingham, Oxford, 


PLANNED POSTER ADVERTISING 


Peterborough, Taunton, Torquay, Weymouth, Worcester 
and 150 other towns 
POSTERS PROVIDE - $US TAINED ADVERTISING IMPACT 
COVENTRY 


MILLS & ROCKLEYS LTD + 21 QUEENS ROAD - 


— STOP PRESS — 


HOME WORK: 5 ACCUSED OF ‘VAST 
FRAUD, CUNNINGLY C CONCEIVED” 


Accused were Clifford Hartley 
Willan, aged 40, formerly Conserva- 
tive member of town council, 
Victoria Road, Gorleston; James 
Nichols (35), former detective in 


They were accused of conspiracy 
to cheat and defraud in ——- 
with “home work” schemes 
various dates between October 1947 


“ at vidence that Willan brains 
48,0Uu of these display units were produced by automatic behind a za DUBLIN STRIKE : 


screen processjprinting, with ten variations of copy-matter Accused had advertised on wide SETT EM 
and colour. Carrying dummy cartons they fold completely t ENT HOPE 
flat for packing. 


Another; job_well done by . . - 
ple were asked to pay £1 or even 


prosecution sug- 

décor AvERTISING yy a 
terested ae wae told if they did | oe on eee eee gs La 
‘ “ . necessary me work would get | Mem! union have been 
46 BROADMEAD BRISTOL | - TELEPHONE 26817-20460 ff | ecessary home work would get | Members of, Uiit Ummutive to releet 

| im which they were sent quite dif- | the award. 
Published by « by the “Propri etors, BUSINESS PUBLICATIONS, Ltd., at their office at 180, Fleet Street, London, E.C 4 (Phone: Chancery 6844.) 
August 7, 1952. Printed in England by Staples Printers Limited at their Great Titchfield Street, London, establishment. 
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E. ; Bs Sdy ag conceived” was referred to at Great | money they were reminded that 
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